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We  are  pleased  that  Illinois  is  now  in  possession  of  its  first  travel 
and  tourist  study.  This  report  points  out  in  graphic  detail  what  many  of 
us  have  long  suspected. .. that  Illinois  attracts  literally  millions  of 
visitors  each  year. 

Visitors  from  throughout  the  world  are  anxious  to  share  with  us 
the  wonderous  attractions  of  our  state. 

The  City  of  Chicago,  a bold  giant,  attracts  millions  of  visitors 
and  conventioneers  annually.  Another  giant  whose  greatness  has  grown 
with  each  passing  year  attracts  additional  millions  of  visitors.  The 
Abraham  Lincoln  shrines  have  become  one  of  our  state's  outstanding 
assets.  When  our  friends  visit  the  Lincoln  shrines  and  are  moved  by 
his  undying  spirit,  we  know  they  will  find  his  humanity  lives  on  in  the 
hearts  of  their  hosts... the  people  of  Illinois. 

Our  new  tourism  study  reflects  this  knowledge.  We  know  that 
tourists  enjoy  the  great  variety  of  activities  awaiting  them  in  Illinois 
and  find  the  hospitality  such  that  their  Land  of  Lincoln  visit  ranks 
among  their  most  memorable  journeys. 


Otto  Kerner 
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It  has  long  been  recognized  that  Illinois  attracts  a substantial  number 
of  tourists  and  conventioneers.  Certainly,  over  the  years  millions  have 
enjoyed  Illinois  hospitality.  Chicago's  convention  business  has  added 
billions  of  dollars  to  the  state's  economy. 

However,  Illinois  has  never  had  a statewide  study  of  the  economic 
impact  of  tourism  on  our  economy.  Though  many  of  us  have  known  of  the 
commercial  importance  of  tourism  to  Illinois,  our  plans  and  programs  were, 
of  necessity,  based  on  rough  estimates  or  scattered  reports. 

Now,  for  the  first  time,  Illinois  possesses  a study  of  its  travel  and 
tourism  industry. 

This  report,  commissioned  by  our  Tourism  Division,  will  serve  as 
a guide,  not  only  for  our  Department's  promotion  programs,  but  for  all 
businessmen  of  our  state  who  are  concerned  with  the  tourism  industry. 

We  wish  to  share  the  results  of  this  study  with  you  for  our  mutual 
benefit.  We  know  that  a strong  tourist  economy  helps  not  only  the  private 
tourism  industry  of  Illinois,  but  also  many  other  businesses.  Aside  from 
the  economic  impact  of  tourism  naturally  we  are  interested  in  helping 
promote  the  image  of  Illinois. 


Gene  H.  Graves 
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A WORD  ABOUT  THIS  REPORT  - - 

The  location  of  Illinois  in  Mid-America 
makes  it  a terminal  point  for  nationwide  rail,  highway,  and  air  travel. 
Much  of  Illinois'  economic  history  has  centered  around  the  railroads 
running  through  the  state  and  lacing  broad  regions  into  its  economic 
framework.  The  highways  have  served  to  draw  in  the  subregions  and, 

l 

while  building  up  inter-relations  between  all  phases  of  the  economy., 
they  have  served  to  mobilize  the  population.  Then  came  the  airlines 
with  jet  travel.  It  is  not  surprising  to  find  Illinois  now  has  a tenth 
of  the  air  traffic  of  the  nation. 

Such  a state  at  the  crossroads  cannot  escape  travel  or  travel- 
ers. Early  accounts  of  the  Illinois  scene  report  hordes  of  people  newly 
arrived  or  on  the  way  somewhere  else.  Illinois  business  affairs  are 
conducted  with  frequent  travel  between  Illinois  offices  and  other  com- 
mercial centers.  Metropolitan  businessmen  must  visit  their  customers 
in  the  hinterland.  The  high  levels  of  family  income  and  cultural  pat- 
terns of  Illinois  generate  personal  travel.  Regional  and  national  char- 
nels of  interstate  traffic  cross  the  state,  bringing  transient  visitors. 

A third  of  this  cross-country  traffic  is  comprised  of  busine-^ - 
men  who  make  calls  in  Illinois  and  pass  on  to  their  business  elsewhere. 

A tenth  of  the  persons  in  transit  are  traveling  for  personal  reasons. 

They  are  journeying  to  educational  institutions,  attending  conventions. 
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visiting  hospitals,  or  attending  to  other  personal  affairs.  The  remainder 
are  on  pleasure  trips,  perhaps  without  any  particular  destination  except 
a swing  through  the  vacation  areas  around  the  Great  Lakes.  Their  stop- 
over in  Illinois  or  visit  to  the  state  as  a destination  may  be  for  plea- 
sure driving,  sightseeing,  camping,  fishing,  boating,  or  to  visit  the 
parks,  playgrounds,  and  lakes  in  the  state. 

Through  the  years  facilities  have  developed  to  transport  the 
travelers  and  to  provide  them  with  lodging,  food,  and  recreation  services. 
Automobile  services  have  naturally  arisen  with  the  expansion  of  highways. 
These  business  establishments  and  public  facilities  now  form  a huge  con- 
stellation which  plays  an  active  role  in  the  travel  picture:  Illinois 
travel  accommodations  are  not  merely  sitting  beside  the  road,  but  they 
have  become  so  massive  in  the  context  of  the  national  travel  pattern 
that  they  exert  a gravitational  pull  across  the  country.  It  is  perfectly 
natural  to  travel  to  Chicago  for  a variety  of  reasons,  and  people  travel 
through  Chicago  to  a variety  of  other  places. 

An  analysis  of  travel  in  Illinois  then  can  begin  with  the  com- 
mercial services  and  transport  facilities  catering  to  the  traveling  pub- 
lic along  with  local  customers.  To  make  travel  activities  visible  we 
bring  them  down  to  earth  and  set  them  in  the  midst  of  the  business  struc- 
ture, much  of  which  exists  because  of  the  travel  market  and  which  in 
turn  makes  living  away  from  home  possible. 
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The  mobile  market  of  travelers  is  difficult  to  measure. 

There  are  special  problems  in  catching  the  travelers  in  transit  or  on 
the  wing.  But  note  this;  on  the  average  day  about  eight  per  cent  of 
Americans  are  away  from  home  on  trips  outside  their  commuting  zone, 
traveling  for  business,  pleasure,  or  personal  affairs.  These  large 
groups  of  customers  do  not  disappear  from  the  market  when  they  leave 
home.  One  out  of  ten  travel  by  way  of  passenger  transport  utilities 
where  they  are  counted  going  and  coming. 

The  remainder  travel  in  automobiles.  The  business  and  family 
use  of  automobiles  has  been  studied  very  carefully,  and  what  people  do 
on  vacation  and  tourist  trips  has  been  studied  extensivfiJLy . Continuous 
highway  traffic  surveys  record  intercity  automobile  travel.  The  pur- 
chases of  travelers  are  rung  up  in  cash  registers  and  they  are  reported 
in  consumer  surveys.  Tourists  register  for  lodging  and  other  services. 
Transient  customers  do  leave  their  footprints  as  they  travel  through 
the  state.  It  is  the  purpose  of  this  report  to  bring  together  some,  of 
the  statistics  and  other  evidence  of  this  elusive  segment  of  the  Illinois 
retail  market. 
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THIS  ECONOMIC  ANALYSIS  OF  TRAVEL 


in  Illinois  shows  that  travel  expenditures  and  trading  with  tourists 
are  an  important  part  of  business  in  the  state. 


All  travelers  spent  $2  billion  in  Illinois  while  on  journeys  away  from 
home  during  1965.  Tourists  and  business  travelers  from  other  states 
spent  $1.2  billion  while  conducting  business  and  visiting  in  the  state 
or  passing  through  to  destinations  elsewhere.  More  than  half  of  all 
travel  expenditures  in  Illinois  are  brought  into  the  state  by  tourists 
and  other  visitors. 


Twenty-six  million  travel  parties  from  other  states  visited  Illinois 
during  1965.  These  parties  brought  fifty-two  million  persons  on 
trips  to  the  state  for  business,  pleasure,  or  other  personal  reasons. 
The  tourists  traveled  ten  billion  passenger  miles  in  Illinois.  They 
accounted  for  one-fifth  of  the  fifty  billion  miles  of  traffic  by  all 
modes  of  transport  between  cities,  including  trips  taken  by  Illinois 
residents  and  visitors  to  the  state.  The  figures  on  interstate  visita- 
tion and  expenditures  include  trips  for  business  as  well  as  for  vaca- 
tions, pleasure,  and  parties  passing  through  the  state  en  route  to 
destinations  elsewhere. 


Illinois  received  a significant  portion  of  the  $30  billion  spent  by 
all  travelers  in  America  last  year.  About  5.5  per  cent  of  the  nation's 
travel  traffic  moves  through  Illinois,  and  the  state  receives  6.7 
per  cent  of  all  money  spent  for  interstate  travel  in  the  United  States. 


The  purchases  by  travelers  have  also  contributed  to  the  growth  of  busi- 
ness in  Illinois.  Travel  expenditures  have  increased  at  an  average 
annual  rate  of  4.8  per  cent  during  the  last  decade,  while  all  retail 
business  was  rising  4.5  per  cent.  This  means  that  trading  with  tourists 
has  grown  faster  than  the  general  business  trend  in  the  state.  The 
retail  trade  created  by  spending  brought  into  the  state  by  tourists  now 
amounts  to  5.7  per  cent  of  all  Illinois  retail  business,  including 
trade  and  consumer  services.  The  $2  billion  spent  by  all  travelers 
amounts  to  9.4  per  cent  of  retail  business. 
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Travelers  make  up  a first-class  market  of  persons  who  depend  heavily 
on  commercial  facilities  to  satisfy  their  basic  needs  while  away  from 
home.  Their  purchases  amount  to  half  of  the  $4  billion  sales  of  the 
travel-service  and  transport  business.  These  are  the  firms  that  oper- 
ate special  types  of  business  enterprises,  such  as  lodging,  eating, 
recreation,  and  automobile  services,  which  serve  local  customers  and 
cater  to  the  necessities  of  the  traveling  public.  The  $1.2  billion 
spent  by  out-of-state  travelers  amounted  to  a third  of  the  receipts  of 
travel-services.  Business  allied  with  travel  bulks  large  in  the  states 
commercial  enterprise.  The  $4  billion  receipts  of  retail  firms  cater- 
ing to  travelers  add  up  to  a fifth  of  the  $21  billion  receipts  of  all 
Illinois  retail  trade  and  service. 


Half  the  customers  for  the  Illinois  travel-serving  business  are  found 
in  the  passenger  traffic  that  flows  between  the  cities  of  the  state. 

The  mobile  travel  market  is  now  being  served  by  49,800  IlLinois  busi- 
ness concerns.  Of  course,  these  firms  serve  local  customers  but  the 
traveling  public  depend  upon  them  while  away  from  home.  Three  out  of 
ten  of  Illinois  retail  establishments  offer  goods  and  services  required 
by  travelers.  These  firms  comprise  one  in  six  of  the  324,000  active 
nonfarm  comm<s:cial  and  industrial  concerns  in  the  state. 


Firms  with  an  interest  in  the  travel  market  provide  jobs  for  294,300 
proprietors  and  employed  workers.  Fourteen  per  cent  of  the  employees 
in  private  commerce  and  business  are  operating  facilities  which  cater 
to  the  traveling  public.  Retail  trade  brought  into  the  state  by  tour- 
ists creates  jobs  for  85,000  Illinois  workmen. 


Personal  income  derived  from  serving  travelers  along  with  local  customers 
amounts  to  $1.5  billion.  Travel-related  firms  distribute  3S  per  cent 
of  their  sales  to  proprietors,  employees,  and  others  who  share  in  the 
business.  A fourth  of  the  personal  income  derived  from  retail  business 
is  paid  out  by  the  firms  catering  to  travelers. 


Economic  benefits  from  tourism  do  not  end  with  profits  to  merchants  and 
payrolls  to  workers.  Thirty-five  cents  out  of  each  revenue  dollar  taken 
in  by  the  travel-serving  enterprises  are  passed  on  to  other  industries 
for  the  purchase  of  goods.  Ten  cents  out  of  each  dollar  of  receipts  is 
collected  as  state  and  local  taxes  which  amounted  to  $367  million  in 
1965.  The  State  of  Illinois  collected  taxes  of  $282  million  from  the 
firms  catering  to  travelers  last  year.  About  $84  million  of  state  taxes 
can  be  traced  to  the  $1.2  billion  spent  by  tourists.  This  is  because 
seven  cents  out  of  each  tourist  dollar  is  collected  as  some  form  of 
state  taxes. 
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HIGHLIGHTS  ON  TRAVEL  IN  ILLINOIS  DURING  1965 


Expenditures  by  Out-of-State  Travelers  in  Illinois  . . $1,220  Million 
Increase  over  1964:  9.5  per  cent  Over  1954:  69  per  cent 
Proportion  of  United  States  total,  6.  7 per  cent 

Expenditures  of  All  Travelers  in  Illinois  $2,030  Million 

Proportion  of  retail  trade  and  service  receipts,  9.4  per  cent 
Proportion  of  travel-service  receipts,  53  per  cent 

Intercity  Passenger-Miles  Traveled  by  all  Modes 

of  Transport:  In-state  and  Interstate  Traffic  50,430  Million 

Interstate  Traffic:  Passenger  Miles  Traveled  by 

Out-of-State  Persons  in  Illinois  10,458  Million 

Proportion  of  all  intercity  passenger  miles,  20  per  cent 

Out-of-State  Travel  Party-Trips  to  Illinois  26  Million 

Out-of-State  Person-Trips  or  Visits  to  Illinois  ...  52  Million 

Contribution  of  Out-of-State  Travelers  to: 

Illinois  Personal  Income  $ 430  Million 

Proportion  of  tourist  expenditures,  35  per  cent 

Illinois  state  government  revenue  $ 84  Million 

Proportion  of  tourist  expenditures,  7 per  cent 


Summary  Date  on  Illinois'  Business  Firms  Engaged  in  Serving  and 

Transporting  Travelers  along  with  Local  Customers,  in  1965 


Total  Receipts  from  Travel-Service  and  Transport  . . . $4,193  Million 

Receipts  from  Passenger  Transportation  380  Million 

Receipts  of  Businesses  at  Service  of  Travelers  . . . 3,813  Million 


Increase  over  1964:  10  per  cent  Over  1954:  65  per  cent 

Proportion  of  retail  trade  and  service  receipts,  18  per  cent 

Proportion  sold  to:  Out-of-State  travelers,  32  per  cent 
In-state  and  out-of-state  travelers,  53  per  cent 


Number  of  Firms  Serving  and  Transporting  Travelers  ..  49,810 

Proportion  of  324,  000  nonfarm  firms  in  state,  15  per  cent 
Employment  in  Firms  serving  and  Transporting  Travelers  294,300 
Proportion  of  workers  in  commerce,  14  .per  cent 


Personal  Income  Paid  by  Firms  in  Travel  Services  . . . $1,477  Million 


Payrolls  of  paid  employees  $845  million 

Proprietors'  Income  452  million 

Rents,  interest,  and  dividends  . . . 180  million 


Proportion  of  receipts  of  firms,  35  per  cent 
Proportion  of  income  from  retail  business,  25  per  cent 

Personal  Income  Attributable  to  Out-of-State  Tourists  $ 430  Million 

Proportion  of  tourist  spending,  35  per  cent 


Contribution  of  Travel  Service  Firms  to  State  Finances: 


Gasoline,  sales,  and  other  taxes  collected  from 

firms  at  the  service  of  travelers $ 292  Million 

Proportion  of  state  revenue  collections,  23  per  cent 

State  revenue  collected  from  out-of-state  tourists.  $ 84  Million 


Proportion  of  state  revenue  collections,  7 per  cent 
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GROWTH  OF  THE  ILLINOIS  TRAVEL  TRADE  AND  ECONOMY 


1954 

Eleven-Year  Increase 

1965 

$ 723,000,000 

Expenditures  by  Tourists  from  Other  States 

$1,220,000,000 

$ 1,195,000,000 

. . . Expenditures  by  All  Travelers  .... 

$2,030,000,000 

$ 2,306,000,000 

. . Sales  by  Firms  Serving  Travelers  . . . 

$3,813,000,000 

Sales  by  Lodging,  Eating,  and 

$ 1,395,000,000 

$2,088,000,000 

$ 911,000,000 

. . . Sales  by  Automobile  Services  . . . 

$1, 725,000,000 

219, 700 

. . . Employment  in  Travel-Service  . . . 

272,250 

$ 797,000,000 

. . . Income  from  Travel-Service  .... 

$1,318,000,000 

$13,233,000,000 

. . . All  Retail  Trade  and  Service  . . . 

$21,520,000,000 

$ 2,668,000,000 

. . . Income  From  Trade  and  Service 

$4,555,000,000 

$19,940,000,000 

$34,551,000,000 

9,252,000  . 

10,646,000 
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TRAVEL  ACTIVITIES  IN  ILLINOIS  IN  1965 


Indicator  of  Travel  and 
Economic  Activity 

Amount  in  Millions 

Interstate 

Tourism 

Total 

All  Illinois 

Tourism 

Travel  Service  and  Transport 

4,193 

2,030 

1, 200 

i 

Travel  Service  . ' 

3,813 

1,284 

894 

Lodging,  Eating,  and  Recreation 

2,088 

939 

H 

CM 

Hotels  and  Lodging  Places  . . 

315 

227 

211 

Eating  and  Drinking  Places  . 

1,510 

649 

468 

Recreation  

263 

63 

42 

Automobile  Services  

1,  725 

345 

173 

Passenger  Transportation 

380 

371 

183 

Railway  Passenger  Carriers 

31 

31 

11 

Intercity  Bus  Lines  .... 

18 

9 

6 

Air  Carriers  

331 

331 

166 

Miscellaneous  

375 

123 
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Comparison  of  Travel  Activities  in  Illinois  from  1960--1965 
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TRAVEL  IN  ILLINOIS 


PART  I.  THE  TRAVEL  SERVICE  AND  TRANSPORT  BUSINESS 


Travel  is  a rather  conspicuous  aspect  of 
American  life,  and  travelers  are  rather  conspicuous  customers  in  the 
nation's  business.  There  is  a mutual  interest  between  persons  away 
from  home,  who  are  dependent  on  special  types  of  facilities  to  satisfy 
their  needs,  and  businessmen  who  operate  accommodations  to  serve 
transient  customers. 

This  economic  interdependence  can  be  documented  easily  on 
the  national  level.  Last  year  Americans  took  290  million  trips  out  of 
town.  They  traveled  908  billion  passenger  miles.  Total  domestic 
travel  expenditures  amounted  to  $30  billion.  Travelers  spent  more 
than  two  billion  nights  away  from  home.  Since  one  in  five  of  these 
nights  was  spent  in  commercial  lodging  facilities,  a sizeable  market 
was  created  for  the  $6  billion  hotel  and  motel  business  in  the  United 
States.  These  journeys  involved  556  million  person- trips . Since  most 
of  the  travelers  required  food  services,  their  trips  away  from  home 
also  created  sales  for  the  $21  billion  restaurant  business.  Most 
travelers  are  seeking  recreation:  this  demand  contributes  to  the 
$5  billion  recreation  business. 
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Travelers  also  create  a significant  portion  of  the  market  for 
automobile  and  gasoline  services.  American  traveled  820  billion  pas- 
senger miles  by  automobile  during  1965.  This  was  nine-tenths  of  the 
total  mileage  traveled  on  all  trips  away  from  home.  The  growing  volume 
of  automobile  traffic  generates  an  increasing  share  of  the  nation's 
business.  Automobile  services  have  receipts  of  $31. billion,  A fifth 
of  the  intercity  passenger  movement  by  automobile  is  interstate  traffic, 
which  added  up  to  189  billion  miles  across  the  nation. 

The  nation's  passenger  carriers  are  still  very  much  in  the 
travel  picture,  especially  for  particular  types  of  trips.  The  railway, 
highway,  and  airway  carriers  reported  88  billion  miles  of  passenger 
traffic  last  year.  Total  domestic  passenger  revenues  were  nearly  $4 
billion. 


How  does  this  transient  traffic  affect  Illinois  businessmen? 

A portion  of  the  mobile  market  moves  through  Illinois.  The  fifty  bil- 
lion passenger  miles  traveled  by  persons  away  from  home  in  Illinois  last 
year  was  more  than  five  per  cent  of  the  nation's  travel  traffic.  While 
moving  through  Illinois  it  created  a market  for  lodging,  eating,  recre- 
ation, and  automobile  services  and  for  the  intercity  passenger  carriers. 
This  means  that  some  merchants  in  the  state  do  not  depend  merely  upon 
local  customers:  some  can  look  to  travelers  from  other  parts  of  Illinois 
and  from  out-of-state  to  supplement  the  buying  power  of  the  local  trade. 


area. 
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Travelers  and  the  market  they  bring  are  of  immediate  importance 
to  the  several  types  of  Illinois  business  firms  that  have  facilities  for 
serving  and  transporting  travelers.  Even  though  travel  activities  and 
out-of-state  tourists  affect  broadly  the  economy  of  the  state,  business- 
men who  cater  to  the  traveling  public  are  most  directly  concerned  with 
the  development  of  the  travel  trade.  Then,  too,  several  aspects  of  travel 
are  interwoven  with  the  state  business  complex.  In  order  to  measure  the 
volume  and  relative  importance  of  tourism,  one  needs  to  set  down  the  gen- 
eral features  of  the  travel-serving  business. 

Both  the  customer  side  and  the  business  side  of  the  much  pub- 
licized tourist  trade  must  be  taken  into  account  if  its  volume  and  value 
are  to  be  assessed.  We  want  to  know  what  tourists  and  other  travelers 
spend  in  Illinois,  but  spending  in  Illinois  is  some  portion  of  the  re- 
gional and  national  travel  market.  Likewise,  travel  expenditures  in 
Illinois  are  some  portion  of  travel  receipts  of  the  travel-serving  busi- 
ness. Within  this  dual  context  the  special  significance  of  out-of-stace 
travel  expenditures  and  the  receipts  of  a selected  group  of  Illinois 
businesses  can  be  seen  in  better  perspective. 

Size  and  Importance  of  Travel-Serving  Business  - - 

The  core  of  travel  accommodations  in 
Illinois  is  found  among  the  49,800  commercial  establishments  which 
operate  facilities  for  serving  the  needs  of  persons  away  from  home. 


-4- 


This  travel-service  and  transport  business,  or  in  short  the  Illinois 
travel  business,  had  total  ceceipts  of  $4.2  billion  in  1965.  The 
salefi  of  these  establishments  represent  (1)  the  spending  of  tourists 
from  other  states  and  (2)  the  purchases  of  Illinois  people  at  home  and 
on  journeys  within  the  state. 

Common  carriers  engaged  in  the  intercity  transportation  of  pas- 
sengers had  revenue  of  $380  million.  Retail  trade  and  consumer  ser- 
vice enterprises  catering  to  travelers  reported  receipts  of  $3,813  mil- 
lion (Table  1).  Figures  presented  in  a later  part  of  this  report  will 
show  that  all  travelers  away  from  home  spent  $2  billion  in  Illinois 
during  1965,  which  is  equal  to  about  half  of  these  receipts.  Consumers 
within  the  local  trading  area  accounted  for  the  other  half  of  all  receipts. 

The  business  firms  as  a whole  provided  jobs  for  294,000  paid 
workers  and  active  proprietors  operating  their  own  business  establish- 
ments. Personal  income  of  $1.5  billion  was  paid  out  to  hired  workers, 
proprietors,  and  others  who  share  in  the  operations  of  the  travel  busi- 
ness (Table  2). 

The  State  of  Illinois  collected  $292  million  in  taxes  from 
the  travel-serving  business  in  1965.  These  taxes  include  collections 
on  gasoline,  sales,  and  other  business  operations.  The  revenue  paid  tc 
the  state  government  alone  comprises  about  eight  per  cent  of  the  receipts 
of  the  group  of  travel-service  enterprises.  Their  contribution  to  fin- 
ancing the  state  government  amounted  to  one-fourth  of  the  state's 
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Table  1. 

Business  Establishments  and  Receipts  in  Business  Groups 

Engaged  in  the  Service  and  Transportation  of  Travelers 
in  Illinois  during  1965 


Type  of  Business  Group 


Travel  Service  and  Transport  . . . 

Travel  Service  

Lodging,  Eating,  and  Recreation 

Lodging  Places  

Eating  Places  

Recreation  Services  

Automobile  Services  

Gasoline  Service  Stations  . . . 
Tire,  Battery,  Accessory  Stores  . 
Auto  Repair  and  Service  . . . . 


Passenger  Transport 


Number  of 
Estab- 
lishments 

Total  Sales 
and  Receipts 
in  Millions 

49,810 

$4,193 

49,640 

3,813 

30,810 

2,088 

2,490 

315 

23,630 

1,510 

4,690 

263 

18,830 

1,725 

10,400 

1,196 

1,090 

164 

7,340 

365 

170 

380 

Source: 


Detail  shown  in  later  tables. 
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Table  2. 

Employment  and  Personal  Income  Derived  from  Business  Groups 

Engaged  in  the  Service  and  Transportation  of  Travelers 
in  Illinois  during  1965 


Proprietors  Total 

Type  of  Business  Group  and  Personal  Incom 

Paid  Workers  in  Millions 


Travel  Service  and  Transport  294, 300  $1,477 


Travel  Service  

272,250 

1,318 

Lodging,  Eating,  and  Recreation  . . 

204,410 

852 

Lodging  Places  

36,690 

149 

Eating  Places  ........  . . 

145,820 

544 

Recreation  Services  

21,900 

159 

Automobile  Services  

67,840 

466 

Gasoline  Service  Stations  . . . . 

38, 740 

23C 

Tire,  Battery,  Accessory  Stores  . . 

5,400 

38 

Auto  Repair  and  Service  

23, 700 

198 

Passenger  Transportation  

22,050 

159 

Source:  Detail  shown  in  later  tables.  Personal  Income 
includes  payrolls,  earning  of  proprietors,  rents,  interests,  and  divi- 
dends. Note  that  for  passenger  transportation  utilities  only  wage  and 
salary  workers  are  included  in  the  employment  figures  and  only  wages 
and  salaries  are  included  in  personal  income. 
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$1.1  billion  collections  during  1965. 

The  travel-service  enterprises  include  establishments  that  pro- 
vide personal  services  such  as  lodging,  eating,  and  recreation  for  home- 
town folk  as  well  as  for  persons  away  from  home.  The  group  also  includes 
automobile  services,  namely,  gasoline  service  stations,  accessory  stores, 
and  repair  shops.  The  passenger  transport  group  includes  the  passenger 
operations  of  railroads,  intercity  buses,  and  airlines. 

Across  the  nation  all  travel  spending  accounts  for  about  half 
of  the  sales  of  firms  in  the  travel-related  business.  The  relation  of 
the  firms  to  the  traveling  public  is  so  direct  that  the  group  of  busi- 
nessmen who  operate  these  firms  identify  themselves  as  the  "the  travel  busi- 
ness." Several  associations  have  been  organized  around  their  mutual 
interests  in  promoting  the  travel  market.  In  several  respects  the  travel 
business  has  been  earmarked  for  special  attention,  and  this  is  especially 
true  of  persons  away  from  home  who  depend  on  them. 

Other  Business  Allied  with  Travel 

The  basic  figures  in  this  analysis  are  con- 
fined to  the  retail  level.  They  do  not  take  account  of  production,  trans- 
portation, wholesale  distribution,  and  financial  operations  upon  which 
retail  enterprises  depend.  Here  we  enumerate  only  a few  groups  of  whole- 
sale and  retail  enterprises  in  Illinois  which  are  closely  allied  with 
and  share  some  interests  in  the  travel  business.  Most  travelers  use 
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private  automobiles,  but  we  have  not  included  the  $3  billion  retail 
automobile  sales  group.  The  $60  million  boat,  aircraft,  and  household 
trailer  business  is  especially  important  for  recreation  and  travel. 

The  rapid  expansion  of  the  U-Drive-It  auto  rental  service  at  passenger  term- 
inal points  is  evidence  of  the  dependence  of  travelers  on  this  $100  mil= 
lion  business  in  Illinois.  The  $110  million  camera  and  photographic 
business  finds  prime  customers  among  tourists.  Travel  advertising  and 
the  promotion  of  tourist  facilities  also  create  revenues  for  the  $1.1 
billion  Illinois  advertising  business. 

The  wholesale  and  retail  distribution  of  sporting  goods  and 
amusement  equipment  is  a $640  million  business  in  tte  state.  Souvenir 
shops  and  luggage  stores  have  a $100  million  business.  The  sale  and 
distribution  of  liquor,  beer,  and  wine  have  a special  place  in  the  enter- 
tainment of  travelers,  and  it  contributes  to  the  $1.5  billion  wholesale 
and  retail  liquor  business  in  Illinois.  Wholesale  distributors  with 
most  conspicuous  interests  in  travel  are  the  bulk  petroleum  stations 
which  have  sales  of  $1.2  billion. 

Illinois1  Share  of  National  Travel  Business  - - 

The  $4.2  billion  sales  of  Illinois  busi- 
ness firms  at  the  service  of  travelers  is  6.2  per  gent  of  the  $68  bil- 
lion travel-service  and  transport  industry  in  the  nation.  Details  are 
given  for  the  several  types  of  business  in  Table  3.  With  5.5  per  cent 
of  the  nation's  population,  Illinois  people  receive  6.6  per  cent  of  the 
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nation's  personal  income.  Illinois  accounts  for  6.4  per  cent  of  the 
nation's  retail  business  and  6.6  per  cent  of  the  lodging,  eating,  and 
recreation  receipts  in  the  United  States.  Illinois  people  and  their 
visitors  account  for  5.6  per  cent  of  the  nation's  passenger  travel. 

All  travelers  in  Illinois  spend  6.7  per  cent  of  all  domestic  travel 
expenditures  in  America. 

It  might  be  noted  that  in  the  nation  as  a whole  the  receipts 
from  (1)  the  personal  services  to  travelers,  namely  lodging,  food,  and 
recreation  services,  are  about  equal  to  the  combined  receipts  of  the 
(2)  automobile  services,  exclusive  of  sales.  When  viewed  in  geographic 
context  the  three  groups  of  travel  facilities  vary  widely  in  their  dis- 
tribution among  rural-urban  areas.  Since  Illinois  is  a highly  urbanized 
state,  it  has  a higher  ratio  of  the  urban-oriented  facilities:  the  $2.1 
billion  receipts  from  lodging,  eating,  and  recreation  services  are  20 
per  cent  higher  than  the  $1.7  billion  receipts  from  auto  services.  The 
state  reports  6.5  per  cent  of  the  nation's  personal  services  for  trav- 
elers, 5.5  per  cent  of  auto  services,  and  9.6  per  cent  of  the  passen- 
ger transport  services. 

We  shall  make~-f requent  comparisons  between  Illinois,  the  Great 
Lakes  states,  the  North  Central  region,  and  the  nation  as  a whole.  Com- 
parisons will  also  be  made  with  the  metropolitan  region  of  Chicago. 

These  comparisons  are  possible  because  the  figures  used  in  this  economic 
analysis  have  been  prepared  on  a nationwide  basis.  Comparable  figures 
can  be  derived  for  any  state,  group  of  states,  or  for  regions  in  the 
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Table  3 

Comparison  of  Travel  Activities  in  Illinois  and  the 
United  States  during  1965. 


Amount  in  Millions 


Indicator  of  Travel  and 

Economic  Activity 

State  of 
Illinois 

United 

States 

Per 

U.  S 
in 

Cent  of 
. Total 
Illinois 

All  Domestic  Travel  Expenditures 

$ 2,030 

$ 30,230 

6.  73 

Interstate  Travel  Expenditures 

1,220 

18,120 

6,  72 

Intercity  Passenger  Miles  . . . 

50,430 

908,100 

5.55 

Interstate  Passenger  Miles  . . 

10,458 

188,600 

5.54 

Travel  Service  and  Transport 

$ 4,193 

$ 67,695 

6.19 

Travel  Service  

3,813 

63, 715 

5.98 

Lodging,  Eating,  and  Recreation 

2,088 

32,286 

6.4  7 

Hotels  and  Lodging  Places  . . 

315 

5,922 

5.32 

Eating  and  Drinking  Places 

1,510 

21,413 

7.05 

Recreation  . 

263 

4,951 

5.31 

Automobile  Services  

1,  725 

31,429 

5.49 

Gasoline  Service  Stations  . . 

1,196 

21, 768 

5.49 

Tire,  Battery,  and  Accessory. 

164 

3,053 

5.37 

Auto  Repair  and  Service  . . . 

365 

6,608 

5.52 

Passenger  Transportation  . . 

380 

3,960 

u 

Railway  Passenger  Carriers 

31 

410 

7.5 

Intercity  Bus  Lines  . . . 

18 

460 

3.9 

Air  Carriers  

331 

3,090 

10.  7 

All  Retail  Trade  and  Service 

$21,520 

$337,  291 

6.38 

Total  Personal  Income  

34,551 

527,890 

6,55 

Resident  Population  

10.6 

193. 

8 

5.49 

-11- 


United  States.  There  is  an  important  research  principle  involved  here 
placing  the  figures  for  Illinois  in  their  geographic  context  gives  an 
additional  perspective  to  the  economic  analysis.  The  ebb  and  flow  of  the 
travel  trade  can  best  be  seen  in  this  setting,  and  in  these  regional 
tables  the  reader  will  note  the  variations  in  Illinois'  share  of  the  sev- 
eral industry  groups. 

Illinois'  Share  of  Regional  Travel  Business  - - 

Several  comparisons  can  be  made  between 
Illinois  and  the  five  states  in  the  Great  Lakes  or  East  North  Central 
region,  which  comprises  Illinois,  Indiana,  Ohio,  Michigan,  and  Wisconsin. 
(See  Table  4)  The  Great  Lakes  region  reports  a $13  billion  travel- 
service  business,  exclusive  of  passenger  transport  revenues.  Illinois 
has  29  per  cent  of  this  five-state  total.  The  state  reports  32  per 
cent  of  the  region's  lodging,  eating,  and  recreation  receipts  but  it 
has  only  26  per  cent  of  the  receipts  in  automobile  services.  Within 
the  region  then  Illinois  ranks  high  within  the  specific  business  groups-- 
lodging,  eating,  and  recreation- -which  cater  most  directly  to  the  per- 
sonal needs  of  travelers. 

The  major  portion  of  Illinois'  interstate  travel  market  lies 
in  the  adjacent  states  and  the  North  Central  region,  which  comprises 
both  the  Great  Lakes  and  Plains  States.  Within  these  twelve  states  bus- 
inessmen who  operate  travel-related  services,  exclusive  of  passenger 
transport,  report  combined  receipts  of  $18.6  billion  (Table  5). 
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Table  4. 

Comparison  of  Travel  Activities  in  Illinois  and  the 
Five  Great  Lakes  States  during  1965 


Amount  in 

Millions 

Per  Cent 

of  Lakes  a 

Travel  Related  Activities 

State  of 

States  in 

Illinois 

Lakes 
States  a 

Illinois 

All  Domestic  Travel  Expenditures  . . . 

$.  2-,  030 

$ 6,192 

32.8 

Interstate  Travel  Expenditures  . ... 

1,220 

3, 656 

33.4 

Intercity  Passenger  Miles  . . . ... 

50,430 

183,390 

27.5 

Interstate  Passenger  Miles  

10,458 

37,960 

2 7.6 

Travel  Service  .......... 

$ 3,813 

$ 13,054 

29.2 

Lodging,  Eating,  and  Recreation  . . . 

2,088 

6,481 

32.  2 

Hotels  and  Lodging  Places  ...... 

315 

867 

36.3 

Eating  and  Drinking  Places  

1,510 

4,  776 

31.6 

Recreation  Services  . 

263 

838 

31.4 

Automobile  Services  . ...  

1,  725 

6,573 

26.  2 

Gasoline  Service  Stations  ...... 

1,196 

4,707 

25.4 

Tire,  Battery,  and  Accessory  Stores 

164 

663 

24.  7 

Auto  Repair  and  Service  ..... 

365 

1,203 

30.3 

All  Retail  Trade  and  Service  ..... 

$21,520 

$70,  209 

30.  7 

Total  Personal  Income  ........ 

$34,551 

$113.  075 

30.  6 

Resident  Population  ......... 

10.6 

38. 1 

27.9 

^he  five  Great  Lakes  states  which  comprise  the  East  North  Cen- 
tral Division  used  by  the  Bureau  of  the  Census  are  Illinois,  Indiana,  Ohio, 
Wisconsin,  and  Michigan. 
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Table.  5 

Comparison  of  Travel  Activities  in  Illinois  and  the 

Twelve  Great  Lakes  and  Plains  States  during  1965 


Amount  in  Millions  Per  Cent 

Travel  Relartied  Activities  State  of  Lakes  & of  Region3 

Illinois  Plains3  in  IlLinoi 

region  


All  Domestic  Travel  Expenditures  . . 

$ 2,030 

$ 

8,560 

23.  7 

Interstate  Travel  Expenditures  . . . 

1,220 

5,020 

24.3 

Intercity  Passenger  Miles  ..... 

50,430 

266, 150 

18.  9 

Interstate  Passenger  Miles  .... 

10,458 

55,120 

19.0 

Travel  Service  ........ 

$ 

3,813 

$ 

18,628 

20.5 

Lodging,  Eating,  and  Recreation 

2,088 

8,854 

23.6 

Hotels  and  Lodging  Places  .... 

315 

1,268 

24.8 

Eating  and  Drinking  Places.  . . . 

1,510 

6,447 

23.4 

Recreation  Services  . . 

263 

1,139 

23. 1 

Automobile  Services  . 

1, 725 

9,  774 

17.6 

Gas  Service  Stations  ...... 

1,196 

7,058 

16.9 

Tire,  Battery,  and  Acessory  Stores 

164 

1,022 

16.0 

Auto  Repair  and  Service  ..... 

365 

1,694 

21.5 

All  Retail  Trade  and  Service.  . . . 

$ 

21,520 

$ 

97,986 

22.0 

Total  Personal  Income  ....... 

$ 

34,551 

$ 

154,152 

22.4 

Resident  Population  ........ 

10.6 

54.0 

19.  7 

aThe  Great  Lakes  and  Plains  region  comprises  the  East  North  Cen- 
tral «nd  West  North  Central  Divisions  used  by  the  Bureau  of  the  Census, 
which  combined  forms  the  North  Central  Region.  In  addition  to  the  Lakes 
states  it  includes:  Missouri,  Iowa,  Minnesota,  North  Dakota,  South  Dakota, 
Nebraska,  and  Kansas. 
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Illinois  reports  20  per  cent  of  the  twelve-state  total.  With  20  per 
cent  of  the  population  and  22  per  cent  of  all  retail  business,  Illinois 
has  25  per  cent  of  the  receipts  in  lodging,  eating,  and  recreation  ser- 
vices, and  18  per  cent  of  the  receipts  in  auto  services.  With  only  19 
per  cent  of  the  travel  traffic,  Illinois  has  24  per  cent  of  the  twelve- 
state  travel  expenditures. 

Chicago's  Share  of  Illinois  Travel  Business  - - 

Across  the  country  it  is  characteristic 
that  lodging,  eating,  and  commercial  recreation  services  are  highly  con- 
centrated in  urban  areas  and  especially  in  metropolitan  centers.  The 
revenues  of  passenger  transport  utilities  are  even  more  highly  concen- 
trated in  the  metropolitan  centers  and  terminal  points  of  passenger  trans- 
portation. Auto  services  are  more  widely  distributed  in  provincial 
cities  and  towns  along  the  highways  connecting  the  hubs. 

In  Illinois,  then,  it  is  not  surprising  to  find  that  the  per- 
sonal services  related  to  travel  are  highly  concentrated  in  Metropolitan 
Chicago.  The  six-country  area  around  Chicago  has  63  per  cent  of  the 
state  population  and  the  retail  businessmen  of  Chicago  report  68  per 
cent  of  the  state's  retail  business  receipts.  Chicago's  $1  billion 
receipts  from  gasoline  and  other  auto  services  amount  to  58  per  cent 
of  the  state  total.  Chicago's  $1.5  billion  receipts  from  lodging, 
eating,  and  recreation  service  amount  to  71  per  cent  of  the  state 


total.  (See  Table  6.) 
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Table  6 

Comparison  of  Travel  Activities  in  the  Chicago  Standard 

Metropolitan  Area  and  the  State  of  Illinois  during  1965 


Travel  Related  Activities 

Amount  in 
Chicago 

S.M.  S.  A.3 

Millions 

State  of 
Illinois 

Per  Cent  of 
State  Total 
in 

Chicago 

Travel  Service  

$ 2,478 

$ 3,813 

65.0 

Lodging,  Eating,  and  Recreation  . 

1,476 

2,088 

70.  7 

Hotels  and  Lodging  Places.  . 

245 

315 

77.8 

Eating  and  Drinking  Places  . . 

1,037 

1,510 

68.  7 

Recreation  Services  

194 

263 

73.6 

Automobile  Services  

.-U0.Q2. 

1,725 

58. 1 

Gasoline  Service  Stations  . 

665 

1,196 

55.6 

Tire,  Battery,  and  Accessory  Stores 

75 

164 

45.  7 

Auto  Repair  and  Service  . . . 

262 

365 

71.9 

All  Retail  Trade  and  Service 

$14,750 

$21,520 

68.5 

Resident  Population  

6.  7 

10.6 

62.8 

aThe  Chicago  standard  metropolitan  statistical  area  includes 


six  counties  in  Illinois:  Cook,  DuPage,  Kane,  Lake,  McHenry,  and  Will. 
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Downs  tate  merchants  in  the  travel-service  business  may  take 
note  of  the  fact,  however.  While  the  Illinois  commercial  travel  facil- 
ities are  highly  concentrated  in  Chicago,  the  non-commercial  tourist 
attractions  and  outdoor  recreation  facilities  are  widely  distributed 
over  the  state,  and  Chicago  has  no  monopoly  on  these  rural  oriented 
facilities . 


There  is  another  significant  difference  also.  Travel-service 
receipts  actually  bulk  somewhat  larger  in  the  retail  trade  structure  in 
downstate  Illinois  than  in  Chicago.  Whereas,  in  metropolitan  Chicago 
travel  service  receipts  amount  to  17  per  cent  of  all  retail  business, 
downstate  travel-related  receipts  comprise  20  per  cent  of  retail  busi- 
ness.. This  differential  is  largely  due  to  the  distribution  of  auto 
services  along  the  highways  downstate.  Intercity  bus  services  are  also 
spread  across  the  hinterland  but  train  and  airline  services  are  highly 
concentrated  in  the  metropolitan  region.  For  example,  96  per  cent  of 
the  state's  airline  passengers  are  enplaned  in  Chicago. 

The  advantage  of  Illinois  relative  to  the  region  in  generating 
travel  lies  mainly  in  the  concentration  of  urban-oriented  facilities,  such 
as  lodging,  eating,  and  commercial  amusements  in  the  Chicago  area.  For 
example,  the  Chicago  metropolitan  area  alone  has  a fifth  of  the  lodging, 
receipts  in  the  whole  North  Central  region,  and  the  metropolis  has  a 
much  heavier  concentration  of  convention  hotel  accommodations.  Regional 
outdoor  recreation  facilities  are  widely  dispersed  over  the  hinterland. 

The  summer  vacation  resorts  are  well  concentrated  around  the  Lakes  in 


Wisconsin  and  Michigan  and  Minnesota.  These  areas  provide  strong 
competition  for  summer  vacation  travel. 

In  making  inter-regional  comparisons,  however,  it  must  be  noted 
that  the  pay-off  comes  from  what  is  rung  up  in  the  cash  register.  Here 
are  the  comparative  sales  and  receipts  of  four  basic  travel  service 
groups  of  business  enterprise,  as  reported  in  the  Census  of  Business  for 
1963,  in  millions  of  dollars: 


Area  of  State 

Hotels  & 

Lodging 

Places 

Eating  6c 
Drinking 
Places 

Amuse- 
ment, exc 
Movies 

Gasoline 

Service 

Stations 

Chicago  Metropolitan 
Area 

$219 

$860  < 

? 171 

$541 

Michigan  . 

130 

751 

136 

851 

Wisconsin  

89 

476 

58 

364 

Minnesota  

93 

331 

53 

360 

Note  that  in  each  case  the  counties  of  the  Chicago  metro- 
politan area  report  larger  volumes  of  receipts  than  do  either  of  the  three 
states,  except  in  Michigan  gasoline  service  stations.  Of  course,  the 
seasonal  volume  of  business  does  loom  large  in  local  areas,  and  for  some 
establishments  it  may  be  all  there  is;  but  the  Census  figures  for  sea- 
sonal receipts  show  that  this  item  at  least  does  not  loom  very  large  in 
the  business  structure  of  states.  In  Wisconsin,  for  example,  the  receipts 
of  hotels  which  are  classified  as  seasonal  operations  alone  were  reported 
as  $8  million,  or  9 per  cent  of  all  lodging  receipts.  Michigan  seasonal 
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hotels  also  report  $8  million,  or  6 per  cent  of  all  lodging  receipts. 
Minnesota  seasonal  hotels  reported  $3  million  or  3 per  cent  of  all  lodg- 
ing receipts. 

Comparative  Trends  of  Receipts  in  Travel-Related  Services  - - 

Several  comparisons  can  be  made  between  the 
trends  of  receipts  in  the  travel-service  business  in  Illinois  and  other 
regions.  Comparisons  can  be  made  also  between  the  travel  business  and 
other  economic  trends  in  Illinois.  The  volume  of  sales  in  the  Illinois 
travel  business  has  risen  from  $1.6  billion  in  1948  to  $2.3  billion  in 
1954,  and  to  $3.8  billion  in  1965  (Table  7). 

Most  of  our  comparisons  can  be  made  for  the  longer  period 
1948  to  1965,  but  in  this  report  we  have  adopted  as  our  base  period  the 
eleven  years,  1954  to  1965,  as  the  most  appropriate.  The  years  1945-54 
covered  a period  of  very  rapid  expansion,  development,  and  consolidation 
of  travel  activities  across  the  nation.  The  prewar  channels  of  traffic 
had  shifted  and  new  spheres  of  influence  emerged  in  the  travel  market. 
States  and  regions  had  carved  out  new  centers  of  influence.  Postwar 
trends  of  travel  had  leveled  off  and  they  reached  a rather  stable  pattern 
by  1954. 


For  this  reason  our  trend  analysis  will  be  confined  to  the  per- 
iod after  1954.  During  this  period  of  rapid  change  in  the  Illinois 
economy,  travel  business  receipts  rose  65  per  cent  as  compared  to  an 
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increase  of  63  per  cent  in  all  lines  of  retail  business.  (Our  figures 
on  retail  business  include  retail  trade  along  with  the  retail  consumer 
services.)  In  the  same  period  the  travel  business  receipts  in  the  five 
state  Great  Lakes  region  rose  73  per  cent,  as  compared  to  90  per  cent 
in  the  nation  as  a whole  (Tables  8 and  9 ).  The  comparisons  of  long- 
term trends  made  in  Tables  7,  8,  and  9 can  be  portrayed  more  vividly 
when  put  in  terms  of  annual  average  rates  of  increase,  such  as  are  used 
in  dealing  with  yearly  compound  interest  rates  and  other  growth  factors. 
A convenient  summary  of  these  rates  are  given  in  Table  10  for  Illinois 
and  comparisons  with  the  five  Great  Lakes  states,  the  twelve  Great  Lakes 
and  Plains  states,  and  the  total  United  States. 

First,  it  is  noted  that  the  Great  Lakes  and  Plains  states  of 
the  North  Central  region  have  not  kept  up  with  the  nationwide  economic 
expansion  since  1954.  Sales  and  receipts  in  the  six  groups  of  firms 
catering  most  directly  to  travelers  have  been  increasing  at  an  annual 
rate  of  5.8  per  cent  in  the  nation  and  5.1  per  cent  in  the  North  Central 
region.  Likewise,  while  all  retail  business  was  rising  5.0  per  cent  in 
the  nation  the  regional  rate  was  4.4  per  cent.  The  nation's  income  rose 
5.6  per  cent  while  the  region's  rate  was  4.9  per  cent.  Meanwhile,  the 
population  of  the  nation  as  a whole  was  rising  1.7  per  cent  annually, 
as  compared  to  1.2  per  cent  in  the  region. 

The  North  Central  region  lagged  behind  the  nation  in  each  of 
the  six  travel  services,  except  the  sale  of  auto  accessories.  In  this 
respect  it  may  be  noted  that  while  the  fuel  consumed  on  highways  was 
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Table  7. 

Trend  of  Sales  and  Receipts  of  Firms  at  the 

Service  of  travelers  in  Illinois  between  1948  and  1965 

This  table  shows  the  total  for  six  groups  of  travel 
service  businesses,  but  does  not  include  the  passenger 
transport  utilities. 


Year 

Total 

Receipts 

in 

Millions 

Per  Cent 

Change  Over 
Previous 

Year 

Per  Cent  of 
Illinois 
Retail 
Business 

1965  ..... 

. . $3,813 

10 

17.  7 

1964  

. . 3,461 

5 

17.5 

1963  

. . 3,282 

4 

17.6 

1962  

. . 3,150 

5 

17.8 

1961 

. . 3,001 

2 

18.4 

1960  

. . 3,072 

2 

18.0 

1959  

. . 3,016 

11 

18. 1 

1958  

. . 2,814 

2 

18.  2 

1957  

. . 2,772 

7 

18.  2 

1956  

. . 2,599 

5 

17.5 

1955  

. . 2,469 

7 

17.0 

1954  

. . 2,306 

-- 

17.4 

1948  

. . 1,639 

-- 

16.6 

$ 

7 

The  sales  and  receipts  of  the  six  groups  of  business  firms 
at  the  service  of  travelers  are  lodging  and  eating  places,  gasoline  and 
other  auto  services,  and  recreation  facilities  except  movies.  Their 
sales  were  estimated  separately  on  the  basis  of  state  data  from  the 
Census  of  Business  and  Illinois  business  data.  The  estimates  were 
adjusted  to  the  U.  S.  Bureau  of  the  Census  annual  survey  of  retail 
trade  and  the  author's  estimates  for  groups  not  covered  by  the  Census. 
Details  are  given  in  subsequent  tables.  The  types  of  business  are 
grouped  according  to  the  Standard  Industrial  Classification  used  in 
the  Census  of  Business.  Therefore,  the  respective  figures  differ  from 
the  sales  reported  by  market  data  surveys  and  other  state  estimates. 
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Table  8. 

Comparative  Trends  of  Sales  and  Receipts  of  Firms 
at  the  Service  of  Travelers  in  Illinois 
between  1948  and  1965 


Trend  of 

Sales: 

Ratio  to 

1954 

Per  Cent  of 

Sales  in 

Year 

State  of 

Lakes 

United 

5 Lakes 

United 

Illinois 

States3 

States 

States3 

States 

1965 

165 

173 

190 

29.  2 

5.98 

1964 

150 

156 

174 

29.4 

5.92 

1963 

142 

147 

164 

29.5 

5.98 

1962 

137 

141 

155 

29.  7 

6.04 

1961 

130 

133 

146 

29.8 

6.11 

1960 

133 

136 

144 

30.0 

6.  37 

1959 

131 

132 

138 

30. 1 

6.50 

1958 

122 

123 

129 

30.4 

6.51 

1957 

120 

121 

125 

30.  2 

6.59 

1956 

113 

113 

117 

30.4 

6.64 

1955 

107 

107 

108 

30.5 

6.  79 

1954 

100 

100 

100 

30.5 

6.87 

1948 

71 

68 

69 

31.  7 

7.04 

aThe  five 

Great 

Lakes  states 

which  comprise  the  East 

North 

Central 

Division  used  by 

the  Bureau  of 

the  Census 

are  Illinois 

, Indiana, 

Ohio,  Wisconsin,  and  Michigan. 

Sources:  The  sales  in  the  six  groups  of  business  firms  at  the 

service  of  travelers  were  estimated  separately  for  each  type  of  business 
and  for  states  and  regions  on  the  basis  of  data  from  the  Census  of  Busi- 
ness. The  estimates  were  then  adjusted  to  the  figures  for  types  of  busi- 
ness and  regions  in  the  U.  S.  Bureau  of  the  Census.  Current  survey  of 
Retail  Trade  and  the  author's  estimates  for  groups  not  covered  by  the 
Bureau's  estimates.  This  procedure  gives  comparable  annual  estimates 
between  states,  regions,  and  the  nation  for  the  years  between  the  Census 
of  Business  which  is  taken  at  five-year  intervals. 
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Table  9. 

Trend  of  Sales  and  Receipts  of  Firms  at  the 

Service  of  Travelers  in  the  Five  Great  Lakes  States 
between  1948  and  1965a 


Per  Cent 

Per  Cent  of 

Total 

Total 

5 Lakes 

Travel  Business  in 

Receipts 

Ratio 

States3 

Lakes , 

Year 

in 

to 

Retail 

Plains 

United 

Millions 

1954 

Business 

Region^ 

States 

1965 

$13,054 

173 

18.6 

i 

70.1 

20.5 

1964 

11,774 

156 

18.4 

69.8 

20.2 

1963 

11,115 

147 

18.4 

69.8 

20.3 

1962 

10,617 

141 

18.7 

69.9 

20.4 

1961 

10,069 

133 

19.3 

70.0 

20.5 

1960 

10,252 

136 

18.8 

70.2 

21.3 

1959 

10,006 

132 

18.9 

70.4 

21.6 

1958 

9,273 

123 

18.9 

70.6 

21.4 

1957 

9,076 

121 

18.9 

70.5 

21.8 

1956 

8,546 

113 

18.0 

70.7 

21.8 

1955 

8,102 

107 

17.3 

70.7 

22.3 

1954 

7,556 

100 

17.6 

70.8 

22.5 

1948 

5,172 

68 

16.3 

69.4 

22.2 

aThe  five 

Great  Lakes  states 

which  comprise  the 

: East  North 

Central 

region  are: 

Illinois,  Indiana 

, Ohio,  Wisconsin, 

and  Michigan. 

^The  North  Central  region  comprises  the  five  Great  Lakes 
states  and  the  seven  Plains  states,  or  West  North  Central  Census 
Division:  Missouri,  Iowa,  Kansas,  Nebraska,  South  Dakota,  North  Dakota, 

and  Minnesota. 
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Table  10. 

Comparative  Average  Annual  Rates  of  Increase  of 

Travel  Indicators  in  Illinois  and  Other  Regions 
between  1954  and  1965 


Indicator  of 

Travel  Activity 

State 

of 

Illinois 

Five 

Great 

Lakes 

States 

Twe 1 ve 
Lakes  & 
Plains 
States 

Total 

United 

States 

Travel  Expenditures: 

All  Domestic  Spending  ... 

4.8 

— 

— 

5.7 

Interstate  Tourist  Spending 

4.8 

— 

— 

5.9 

Miles  Traveled,  All  Vehicles 

3.6 

— 

— 

4.1 

Fuel  Consumed  on  Highways 

4.0 

3.8 

3.6 

4.3 

All  Sales  and  Receipts  in: 

Travel  Service  

4.5 

5.0 

5.1 

5.8 

Lodging,  Eating,  Recreation 

3.7 

4.2 

4.3 

5.1 

Hotels  and  Lodging  Places 

3.7 

4.5 

4.6 

6.0 

Eating  and  Drinking  Places 

3.5 

3.9 

3.9 

4.4 

Recreation  Services  .... 

4.4 

5.6 

6.1 

7.9 

Automobile  Services  

5.8 

5.9 

5.9 

6.5 

Gasoline  Service  Stations  . 

5.2 

5.2 

5.3 

5.9 

Auto  Accessories  

6.2 

5.9 

5.9 

5.3 

Auto  Repair  and  Service 

8.2 

8.9 

8.8 

9.9 

All  Retail  Trade  and  Service 

4.5 

4.5 

4.4 

5.0 

Personal  Income  

5.0 

4.9 

4.9 

5.6 

Resident  Population  

1.3 

1.3 

1.2 

1.7 
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increasing  4.3  per  cent  nationwide,  the  annual  regional  trend  was 
3.6  per  cent. 

The  lag  of  the.  region  behind  the  nation  in  economic  trends 
since  1954  was  also  felt  in  Illinois.  The  annual  rates  of  increase 
in  five  of  the  six  groups  of  travel-service  businesses  in  Illinois 
lagged  behind  the  trends  in  both  the  region  and  nation.  For  example, 
while  all  sales  and  receipts  in  Illinois  were  increasing  4.5  per  cent 
annually,  the  rate  was  5.0  per  cent  in  the  Lakes  states  and  5.8  in 
the  nation.  All  retail  business  receipts  rose  4.5  per  cent  in  the 
state  and  Lakes  area,  again  below  the  5.0  national  rate.  Personal 
income  rose  5.0  per  cent  in  Illinois,  a bit  above  the  area  rate  of 
4.9  per  cent,  but  still  below  the  5.6  national  rate. 

It  is  not  surprising  then  to  find  that  all  domestic  travel 
spending  in  Illinois  has  been  increasing  4.8  per  cent  annually,  as 
compared  to  5.7  per  cent  across  the  nation.  All  travel  service  receipts 
have  followed  the  4.5  yearly  growth  rate  of  Illinois  retail  business  as 
a whole.  Meanwhile  lodging,  eating,  and  recreation  was  increasing  3.7 
per  cent  as  compared  to  a rate  of  5.8  per  cent  in  gasoline  and  other 
auto  services. 

In  respect  to  the  long-term  trends  of  travel  spending  and  its 
contribution  to  the  growth  of  business  we  may  summarize  as  follows: 

The  4.8  per  cent  yearly  growth  of  travel  expenditures  indicates  that 
spending  by  Illinois  residents  within  their  home  state  and  the  spend- 
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ing  by  interstate  tourists  have  followed  the  same  growth  pattern.  Both 
interstate  and  intrastate  spending  lagged  behind  the  nation.  However, 
since  Illinois  people,  along  with  population  of  the  whole  northeastern 
section,  conbtribute  heavily  to  travel-spending  in  the  rest  of  the 
United  States,  it  appears  that  part  of  the  increment  to  their  travel 
budget  was  spent  outside  their  state.  There  is  evidence  also  that  Wiscon- 
sin and  Michigan  and  other  border  states,  such  as  Kentucky,  have  profited 
from  this  spill-over  from  Illinois.  Witness,  for  example,  the  4.5 
growth  rate  for  lodging  places  in  the  Great  Lakes  region,  as  compared  to 
the  3. 7 rate  in  Illinois 

Another  difference  in  growth  trends  points  to  the  emerging 
travel  pattern:  while  travel  spending  in  Illinois  was  rising  4.8  per 
cent,  the  travelers  demand  for  personal  services  in  lodging,  eating,  and 
recreation  establishments  was  rising  only  3.7  per  cent--or  three-fourths 
the  expected  growth.  Meanwhile,  automobile  services  were  growing  5.8 
percent--a  fifth  above  the  expected  rate.  Illinois  has  been  generating 
a rising  volume  of  travel  traffic,  and  it  has  been  receiving  a greater 
volume  of  visitation  from  out-of-state,  but  this  traffic  is  on  the  move. 

It  is  spending  a larger  share  of  the  travel  budget  for  transportation 
services  instead  of  for  lodging,  eating,  and  recreation  services  related 
to  long  stays. 

Trend  analyses  give  another  perspective  to  the  travel  business 
and  its  development.  Here  we  have  put  the  figures  in  the  geographic  con- 
text, in  the  context  of  time,  and  each  figure  has  been  related  to  the 


-26- 


regional  total.  In  sections  to  folios  tables  will  be  presented  showing 
the  travel-related  business  in  the  context  of  the  state  economy  as  a 
whole.  Each  of  these  ways  of  looking  at  the  travel  business  reveals 
another  aspect  or  characteristic.  Together  they  make  it  possible  to  assess 
the  business  and  its  parts  and  to  appraise  its  significance  for  the  econ- 
omy. 

Number  of  Firms  Engaged  in  Serving  Travelers  - - 

The  volume  of  sales  is  not  the  only  mea- 
sure that  may  be  applied  in  business  studies.  The  magnitude  of  a busi- 
ness or  industry  and  its  impact  on  the  economy  can  also  be  measured  in 
terms  of  the  number  of  active  firms,  the  number  of  jobs  created,  personal 
income  distributed  to  individuals,  and  the  contribution  to  financing 
state  government. 

The  number  of  business  concerns  is  one  of  the  more  obvious 
though  rough  indicators  of  the  commercial  importance  of  travel-related 
activities.  There  are  49,810  establishments  which  operate  facilities 
for  serving  or  transporting  persons  away  from  home  in  Illinois.  Of 
course,  most  of  the  goods  and  services  dispersed  by  these  firms  are  also 
used  by  local  customers;  and  the  traveling  customers  do  not  confine 
their  purchases  to  these  establishments. 

The  close  alliance  between  travel  needs  and  commercial  con- 
cerns is  obvious  from  the  listing  of  the  primary  establishments  shown 


in  Table  11. 


I 
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Tab  1 e 11. 

Business  Establishments  in  the  Service  and  Transportation  of 
Travelers  in  Illinois  during  1965. 


Standard  Business  Group 


Number 


Total,  Travel-Service  and  Transport  Business 


49,810 


Firms  at  the  Service  of  Travelers 


49,640 


Lodging,  Eating,  and  Recreation  Services 


Hotels  and  Lodging  Places  2,490 

Eating  and  Drinking  Places  23,630 

Recereation  Services  4,690 

Auto  Services, 

Gasoline  Service  Stations  10,400 

Tire, Battery,  and  Accessory  Stores  ....  1,090 

Auto  Repair  and  Service  7,340 


30,810 


18,830 


Firms  Engaged  in  Passenger  Transportation 


Railway  Passenger  Carriers  22 

Intercity  Bus  Lines 30 

Air  Transportation 118 


170 


Sources:  Based  on  data  in  the  Census  of  Business,  reports  of 

firms  to  the  Bureau  of  Old-Age  and  Survivors  Insurance  and  to  the  Illinois 
Bureau  of  Employment  Security,  and  other  state  business  and  trade  asso- 
ciation data.  Establishments  were  classified  and  defined  on  the  basis 
of  the  major  line  of  business  as  in  the  Census  of  Business  according  to 
the  Standard  Industrial  Classification  and  for  this  purpose  they  were, 
counted  only  once  to  prevent  double  counting. 
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The  travel  business  includes  30,810  firms  which  provide  lodg- 
ing, eating,  and  recreation  services;  18,830  automobile  services;  and 
170  passenger  carriers.  Automobile  sales  agencies  are  not  included  here. 
Among  the  railroads  we  have  listed  only  those  with  passenger  operations. 
Likewise,  only  intercity  bus  operations  are  included,  and  only  the  domes- 
tic passenger  operations  of  airlines  are  covered.  In  terms  of  the  number 
of  firms,  the  restaurant  business  is  the  largest  with  23,630  establish- 
ments, and  the  10,400  gasoline  service  stations  are  second  in  importance. 

There  are  now  324,000  active  nonfarm  commercial  and  industrial 
firms  in  the  Illinois  business  population.  The  state  has  6.5  per  cent 
of  the  nation's  five  million  active  nonfarm  business  concerns.  The 
major  lines  of  business  for  Illinois  concerns  are  shown  in  Table  12. 

There  are  165,300  firms  engaged  in  retail  trade  and  service.  The  rela- 
tive importance  of  travel-service  as  a commercial  activity  is  indicated 
by  the  fact  that  three-tenths  of  all  retail  firms  are  engaged  in  ser- 
vices demanded  by  travelers  away  from  home.  Furthermore,  the  travel  bus- 
iness comprises  nearly  one-fifth  of  the  269,900  firms  in  private  com- 
merce. Indeed,  15  per  cent  of  all  nonfarm  business  and  industrial  firms 
in  Illinois  are  operating  facilities  that  can  be  utilized  by  local  cus- 
tomers, but  at  the  same  time  these  services  are  required  by  travelers. 

The  counts  of  private  commercial  firms  are  based  on  the  stan- 
dard industrial  classifications  used  by  the  Census  of  Business  and  other 
market  survey  groups.  A concern  is  classified  on  the  basis  of  its  major 
source  of  receipts,  and  it  is  counted  only  once  to  avoid  duplication. 
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Table  12. 

Number  of  Business  and  Industrial  Concerns  Operating 
in  Illinois  during  1965 


Total 

Travel 

Service 

Number 

Transport 

Business 

Major  Business  or 

of 

Per  Cent 

Industry  Group 

Concerns 
in  State 

Number 

of  Total 

Retail  Trade  and  Service  . . . 

165,300 

49 , 640 

30 

Retail  Trade  Stores  . . . 

98,800 

35,120 

36 

Commercial  Services  . . . 

66,500 

14,520 

22 

Wholesale  Trade  ...... 

22,000 

Finance,  Insurance,  Real  Estate 

26,500 

Professional  and  Related  Services 

24,400 

Miscellaneous  Commerce  .... 

31, 700 

Private  Commerce  .... 

269,900 

49,640 

18 

Mining  ......  

1,450 

Contract  Construction  .... 

27,500 

Manufacturing  ...  

18,  250 

Transportation  and  Utilities  . 

6,900 

Passenger  Transportation 

200 

170 

Railways 52 

22 

Intercity  Bus  Lines  . 30 

30 

Air  Transportation  . . 118 

118 

Private  Industry 

54,100 

Total  Active  Nonfarm  Concerns 

324,000 

49,810 

15 

Sources:  Estimated  on  the  basis  of  data  from  U.  S.  Depart- 

ment of  Commerce,  Bureau  of  the  Census,  Census  of  Business,  Census  of 
Population,  state  business  data,  reports  of  firms  to  Illinois  Bureau 
of  Employment  Security,  and  to  the  Bureau  of  Old  Age  and  Survivor's 
Insurance,  Dun  and  Bradstreet  and  National  Planning  Association,  Pro- 
jections of  the  Number  of  Firms  by  Industry  and  by  State.  Note  that  the 
U.  S.  Census  of  Business  does  not  c«ver  all  industry  groups  and  Dun  and 
Bradstreet's  listing  includes  only  about  half  of  the  active  firms  in 
operation.  This  tabulation  otf  nonagricultural  firms  does  not  include 
firms,  farms,  and  operators  in  agriculture. 
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Of  course,  some  firms  operate  mixed  lines  of  business.  For  example,  many 
lodging  places  serve  meals,  but  usually  dining  services  are  operated  as 
separate  establishments.  Food  is  also  served  at  snack  bars  and  soda 
fountains.  Movies  are  not  included  among  recreation  services.  The  count 
of  gasoline  stations  includes  only  primary  retail  services  and  excludes 
fuel  pumps  located  at  trucking  terminals,  garages,  and  other  places  not 
classified  as  filling  stations.  For  these  reasons  the  listings  by  trade 
associations  and  official  inspectors  may  vary  from  the  count  given  here. 
Private  business  alone  is  covered  in  this  study.  We  have  not  included 
state  and  national  park  facilities  and  scores  of  public  recreation  facil- 
ities. To  keep  the  count  consistent  with  reports  of  active  commercial 
concerns  we  have  omitted  many  small  seasonal  family  operations. 

Business  Operations  Allied  with  Travel  -- 

This  discussion  is  confined  to  the  retail 
business  level  and  to  firms  with  a primary  interest  in  travelers.  There- 
fore,  we  have  not  included  wholesale  distribution  and  production  activi- 
ties which  are  closely  allied  with  travel.  There  are  several  specific 
groups  of  firms  in  other  commercial  lines  that  have  business  interests 
in  travel  activities.  Some  of  these  can  be  mentioned.  The  4,600  retail 
automotive  dealers  have  an  interest  in  the  travel  market  since  about  a 
tenth  of  automobile  us&  is  o«  trips  away  from  home.  There  are  500  firms 
specializing  in  the  sale  of  boats,  household  trailers,  and  aircraft. 
Sporting  goods,  luggage,  and  leather  goods  are  distributed  by  1,100 
retail  and  wholesale  merchants.  Auto  rental  services  are  rendered  to 
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the  traveling  public  by  450  U-Drive-It  agencies. 

We  have  not  included  the  680  motion  picture  theaters  among 
the  listing  of  recreation  services.  There  are  2,060  retail  liquor  stores 
and  440  wholesale  beer  and  wine  distributors.  Tourists  are  rated  as 
top  customers  for  the  900  souvenir  and  hobby  shops.  Photographic  ser- 
vices engage  1,600  firms  on  the  retail  and  commercial  level.  The  travel 
business  is  serviced  by  1,300  advertising  agencies  and  allied  businesses. 

Hundreds  of  the  22,^00  wholesale  firms  in  Illinois  have  direct 
interests  in  the  travel  business.  Among  these  are  the  1,500  wholesale 
motor  vehicle  and  auto  equipment  distributors;  the  1,700  wholesale 
petroleum  bulk  stations;  the  2,500  wholesale  grocery  and  produce  mer- 
chants; and  the  1,550  lumber,  heating,  building  equipment  and  constuc- 
tion  dealers. 

Employment  in  Travel-Related  Business  Firms  -- 

The  number  of  jobs  provided  by  enterprises 
allied  with  travel  is  even  more  important  than  the  number  of  firms. 

After  all,  the  economic  benefit  of  trading  with  travelers  flows  out  to 
the  people  in  a state  through  the  employment  opportunities  and  the  income 
created  by  jobs. 

The  commercial  aspect  of  travel  also  assumes  an  important  role 
in  the  Illinois  labor  market,  as  shown  in  Tables  13  and  14.  There  are 
294,300  hired  workers  and  proprietors  employed  in  the  49,810  firms 
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Table  13. 

Average  Annual  Number  of  Paid  Wage  and  Salary  Employees  and  Proprietors 
Engaged  in  the  Travel  Service  and  Transportation  Business 
in  Illinois  during  1963 


Travel  Service  and 

Transportation 

Ac  t ive 
Proprietors 

Paid 

Employees 

Total  Paid 
Workers  and 
Proprietors 

Total  Travel  Service  and  Transport 

49,670 

244,630 

294,300 

Total  Travel  Service  .... 

49,670 

222,580 

272,250 

Lodging,  Eating,  and  Recreation 

30,510 

173,900 

204,410 

Hotels  and  Lodging  Places  . . . 
Eating  and  Drinking  Places  . . 
Recreation  Services  

2,490 

23,720 

4,300 

34,200 

122,100 

17,600 

36,690 

145,820 

21,900 

Automobile  Services  . . 

19,160 

48,680 

67,840 

Gasoline  Service  Stations  . . . 
Tire,  Battery,  Accessory  Stores 
Auto  Repair  and  Service  .... 

10,940 

920 

6,300 

27,800 

4,480 

16,400 

38,740 

5,400 

23,700 

Passenger  Transportation 

None 

22,050 

22,050 

Railway,  Passenger  

Intercity  Buses  

Air  Transport  

• • • 

• • • 

• • • 

4,600 

1,250 

16,200 

4,600 

1,250 

16,200 

Source:  Estimates  of  number  of  paid  employees  are  from  or 

based  on  the  Bureau  of  Labor  Statistics  series  from  the  Illinois  Bureau 
of  Employment  Security.  Other  estimates  were  based  on  data  from  the 
Census  of  Business,  the  Census  of  Population,  the  U.  S.  Department 
of  Commerce  and  the  Department  of  Labor,  and  reports  of  employers  to 
the  Bureau  of  Old-Age  and  Survivors  Insurance,  the  Interstate  Commerce 
Commission,  and  to  the  Illinois  Bureau  of  Employment  Security.  These 
estimates  do  not  include  unpaid  family  workers. 
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engaged  in  the  trade,  service  and  transportation  of  travelers.  This 
is  seven  per  cent  of  the  four  million  proprietors  and  hired  workers  in 
Illinois  nonagr icultural  establishments. 

Serving  the  traveling  public  along  with  local  customers  is  the 
primary  occupation  of  49,670  active  proprietors  operating  their  own  bus- 
iness establishments.  These  owner-operators  account  for  one-third  of  the 
156,000  nonfarm  proprietors  in  Illinois  retail  enterprise,  as  noted  in 
Table  14.  The  244,630  paid  employees  bulk  large  in  transportation  and 
private  commerce.  The  overall  state  employment  figures  show  that  one  in 
seven  of  all  hired  workers  in  commercial  enterprises  are  engaged  in  serv- 
ing the  traveling  public  as  part  of  their  clientele.  The  proportion  of 
travel-related  jobs  is  even  higher  in  retail  trade  and  service,  where  it 
is  noted  that  28  per  cent  of  the  805,900  trade  and  service  employees 
are  catering  to  the  needs  of  travelers. 

Our  basic  statistics  on  employment  in  travel-related  activities 
are  components  of  the  standard  estimates  prepared  by  the  Illinois  Bureau 
of  Employment  Security  in  cooperation  with  the  U.S.  Bureau  of  Labor 
statistics.  Therefore,  they  are  comparable  with  the  standard  figures  on 
wage  and  salary  employment  in  the  various  private  industrial  and  govern- 
mental activities  in  the  state.  Note,  however,  that  we  have  added  to  the 
tables  the  active  proprietors  in  trade  and  service.  However,  our  figures 
do  not  include  the  small  number  of  unpaid  family  workers  in  business  con- 
cerns. Likewise,  figures  compiled  by  the  Bureau  of  Labor  Statistics  do 
not  isolate  the  significant  number  of  employees  of  local,  state,  and 
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Table  14. 

Comparative  Employment  in  Travel-Service  and 

Other  Industries  in  Illinois  in  1965 


Total 

Travel -Service 
and  Transportation 

Industry  Group  or 

Class  of  Worker 

Number 

in 

Illinois 

Number 

Per  Cent 
of  State 

Retail  Trade  and  Service  .... 

805,900 

222,580 

28 

Retail  Trade  

Commercial  Services  

581,900 

224,000 

154,380 

68,200 

27 

30 

Wholesale  Trade  

Finance,  Insurance,  Real  Estate 
Professional  and  Related  Services 

241,500 

201,200 

340,600 

Private  Commerce  

1,589, 200 

222,580 

14 

Mining  

Contract  Construction  

Manufacturing  

Transportation  

Communication  and  Utilities  . . 

25,800 

162,300 

1,300,500 

190,800 

84, 300 

22,050 

1.2 

Private  Industry  .... 

1,  763,  700 

Private  Commerce  and  Industry 

3,352,900 

244,630 

7 

Government  

497,500 

Nonagr icultural:  Wage  and  Salary  3, 850,400 


Nonfarm  Self-Employed  

309,400 

Retail  Proprietors  

156,00 

49,670 

32 

Professional  and  Related  Services 

153,400 

Nonagricultural  Employment 

4,159, 700 

294,300 

7 

Source:  Estimates  of  nonfarm  wage  and  salary  workers  by  the  Illinois 

Bureau  of  Employment  Security  for  the  Bureau  of  Labor  Statistics  (Released, 
March,  1966).  Employees  in  travel  services  were  based  on  BLS  estimates  or 
other  sources.  Nonfarm  self-employed  and  proprietors  were  estimated  on  data 
from  the  Census  of  Business  and  the  Census  of  Population.  Farm  and  household 
workers  and  unpaid  family  workers  are  not  included  in  these  estimates. 
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federal  government  agencies  who  are  directly  or  indirectly  engaged  in 
activities  related  to  travel  and  recreation,  such  as  park  services. 

How  many  of  these  jobs  can  be  traced  to  the  trade  generated 
by  persons  traveling  away  from  home?  Altogether,  the  $2  billion  spent 
on  all  travel  trips  in  Illinois  during  1965  is  equal  to  half  of  the 
combined  $4  billion  receipts  of  the  travel-service  and  transport  busi- 
ness. If  jobs  can  be  pro-rated  in  terms  of  the  additional  market  created 
by  travelers,  then  we  may  trace  156,000  jobs  to  trading  with  travelers 
in  Illinois.  This  figure  bulks  large  in  the  state  employment  picture: 
these  workers  comprise  about  one  tenth  of  the  1.6  million  persons 
employed  in  private  commerce. 

How  about  jobs  created  by  expenditures  of  out-of-state  tour- 
ists? The  $1.2  billion  spent  in  Illinois  by  tourists  from  other  states 
during  1965  amounted  to  a third  of  the  receipts  in  the  travel-service 
enterprise.  One  way  of  estimating  the  contribution  of  tourists  to  Illi- 
nois' labor  force  is  to  note  that  the  $4  billion  travel-service  and 
transport  business  provides  jobs  for  294,000  workers.  This  means  that 
a job  and  income  for  one  person  is  created  by  sales  of  $14,000.  Then 
when  travelers  spend  $1.2  billion  in  the  state,  the  volume  of  trade 
they  generate  produces  about  85,000  jobs  in  the  Illinois  labor  market. 
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Income  Derived  from  Travel-Related  Business  - - 

More  than  a third  of  the  sales  and 

receipts  of  the  travel-related  business  and  transportation  enterprise 
is  paid  out  to  individuals  as  personal  income.  The  combined  groups  of 
firms  contributed  $1.5  billion  to  Illinois  income  in  1965,  when  the 
income  payments  from  all  private  commercial  enterprise  amounted  to 
$10  billion.  Payrolls  of  $845  million  were  distributed  to  the  wage 
and  salary  workers.  Active  proprietors  received  earnings  of  $452  mil- 
lion from  the  operations  of  their  business  concerns.  Dividends,  inter- 
est, and  rents  paid  to  others,  who  share  in  the  profits  of  the  business 
allied  with  travel,  amounted  to  $180  million.  More  detail  on  the  types 
and  sources  of  income  payments  are  given  in  Tables  15  and  16. 

The  comparative  magnitude  of  these  income  payments  in  the  state 
income  structure  is  apparent  in  Table  17,  where  all  sources  of  personal 
income  payments  to  individuals  are  tabulated.  Firms  catering  to  the 
traveling  public  are  a portion  of  Illinois  private  commercial  enterprise. 
The  $1.1  billion  wages  and  proprietor's  income  from  travel  service 
amounted  to  more  than  a tenth  of  all  payrolls  and  proprietors'  income 
derived  from  private  commerce  in  Illinois,  including  retail,  wholesale, 
financial,  and  professional  services.  Among  retail  business  operations, 
the  proportion  is  even  more  significant;  one  quarter  of  the  $4.5  bil- 
lion income  derived  from  retail  trade  and  service  is  contributed  by 
travel-related  enterprises.  Passenger  carrier  operations  alone  contribute 
a tenth  of  payrolls  in  the  transportation  industry. 
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Table  15. 

Type  of  Income  Payments  from  the  Travel-Service  and 

Passenger  Transportation  Industry  in  Illinois  during  1965 


Type  of  Income  Payment 

Amount  of 

Income 
in  Millions 

Per  Cent 
of  Sales  & 
Receipts 

Total  Personal  Income  Payments  .... 

$1,477 

35.  2 

Wages  and  Salaries  of  Employees  . . . 

845 

20.2 

Firms  at  Service  of  Travelers  . . 

686 

18.0 

Passenger  Transportation  Utilities  . . 

159 

41.8 

Earnings  of  Active  Proprietors  

452 

11.8 

Dividends  Paid  Out  

31 

0.8 

Rents  from  Property  

109 

2.9 

Interest  on  Capital  

40 

1. 1 

Sources:  Estimated  from  state  business  data,  operating  expen- 

ses of  the  groups  of  firms  at  the  service  of  travelers  and  passenger 
carriers,  data  reported  by  firms  and  operators  to  the  Bureau  of  the 
Census,  the  Interstate  Commerce  Commission,  the  Bureau  of  Old-Age 
and  Survivor's  Insurance,  the  Illinois  Bureau  of  Employment  Security, 
the  Illinois  Department  of  Revenue,  and  surveys  of  business  operating 
expenses . 


-38- 


Table  16. 

Income  Derived  from  Travel-Related  Activities  in  Illinois 
during  1965 

Estimated  Personal  Income  of  Various  Types  of  Payment  from 
Firms  Engaged  in  the  Service  and  Transportation  of  Travelers 


Travel  Service  and 
Transport 

Business  Groups 

Total  Personal 
Income 

Amount  Per  Cent 

Millions  of  Sales 

Payrolls 

of 

Employees 

in 

Millions 

Earnings 
of  Pro- 
prietors 
in 

Millions 

All 

Other 

Income  a 
in 

Millions 

Travel  Service  and 
Transport  .... 

$1,477 

35.2 

$845 

$452 

$180 

Total  Travel  Service 

1,318 

34.6 

686 

452 

180 

Lodging,  Eating 

and  Recreation  . . 

852 

40.8 

481 

254 

117 

Lodging  Places  . . 

149 

47.3 

102 

23 

24 

EatingPlaces  . . 

544 

36.0 

310 

159 

75 

Recreation  .... 

159 

60.5 

69 

72 

18 

Automobile  Services 

466 

27.0 

206 

197 

63 

Gasoline  Services 

230 

19.2 

106 

104 

20 

Auto  Accessory  Stores 

38 

23.3 

25 

9 

4 

Auto  Repair  & Service 

198 

54. 1 

75 

84 

39 

Passenger  Transportation  159 

41.8 

159 

a 

_„_a 

aDue  to  the  nationwide  financial  structure  of  the  corporations 
engaged  in  passenger  transportation,  the  proprietors'  income,  dividends, 
rents,  and  interest  derived  from  these  opearions  were  not  estimated  separately. 


Source:  Estimated  from  state  business  data  and  Operating  expenses 

of  six  groups  of  firms  at  the  service  of  travelers  and  the  three  groups 
of  passenger  carriers. 
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Table  17. 

Contribution  of  the  Travel-Service  and  Transport  Business  to  the 
Personal  Income  Received  by  Persons  for  Participation 
in  Current  Business  and  Production  and  Other  Sources 
in  Illinois  during  1965 


Source  of  Income  by 
Major  Business  Group 


Illinois 

Total 

Amount 

in 

Millions 


Travel- Service  and 
Transport  Business 
Amount  Per  Cent 

in  State 

Millions  Total 


Retail  Trade  and  Service  .... 

Retail  Trade  

Commercial  Services  

$4,555 

3,010 

1,545 

$1,138 

713 

425 

25 

24 

28 

Wholesale  Trade  

Finance,  Insurance,  Real  Estate 
Professional  and  Related  Services 

2,375 

1,420 

2,000 

Private  Commerce 

$10,350 

$1,138 

11 

Mining  

Contract  Construction  . . . 

Manufacturing  

Transportation  

Communication  and  Public  Utilities 

190 

1,620 

9,190 

1,490 

720 

159 

11 

Private  Industry 

$13,210 

Private  Commerce  and  Industry 

$23,560 

Farm  Income  and  Wages  .... 

Private  Households  

Government  

Less  Social  Security  Deducts 

1,050 

150 

3,080 

840 

Private  Civilian  Income 

$27,000 

Federal  Military  Salaries  . . . 

Property  Income  

Transfer  Payments  

330 

4,  780 

2,440 

180 

4 

Total  Personal  Income 

$34,550 

$1,477 

4.: 

Sources:  The  state  estimates  were  based  on  the  U.  S.  Depart- 

ment of  Commerce  estimates,  Survey  of  Current  Business,  August  1965  and 
April  1966,  and  state  business  data. 
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Naturally,  only  a portion  of  this  personal  income  can  be  traced 
to  travelers.  But  trading  with  travelers  creates  business,  and  business 
in  turn  generates  income.  This  income  is  one  of  our  most  appropriate 
measures  of  the  economic  benefits  from  trading  with  travelers,  because 
these  personal  payments  have  a common  denominator  for  everyone.  Since 
spending  by  all  travelers  is  equal  to  half  of  the  receipts  of  firms 
catering  to  travelers,  we  may  attribute  personal  income  of  $700  million 
to  the  trade  created  by  all  travelers  in  Illinois. 

The  spending  by  out-of-state  visitors  is  equal  to  a third  of 
the  receipts  of  firms  at  the  service  of  travelers.  Following  the  same 
line  of  thought,  we  may  attribute  income  of  $430  million  to  the  expen- 
ditures in  Illinois  by  tourists  from  other  states. 

Servicing  travelers  and  the  tourist  trade  also  generate  income 
in  several  other  sectors  of  the  economy.  For  example,  sizeable  government 
payrolls  are  received  by  park,  highway,  and  other  public  employees  whose 
services  are  for  the  benefit  of  travelers  and  outdoor  recreation.  We  may 
list  also  several  other  sources  of  private  business  from  firms  whose  inter 
ests  are  closely  allied  with  the  travel  trade.  For  example,  Illinois 
automotive  dealers  report  a $250  million  annual  payroll.  Wholesale,  petro 
leum  distributors  have  yearly  payrolls  of  $49  million.  Retail  and  whole- 
sale liquor  dealers  pay  out  $80  million  to  employees.  Boat,  trailer, 
sporting  goods  stores,  and  their  wholesale  suppliers  have  payrolls  of 
$43  million  annually.  Advertising  agencies  and  related  services  pay  out 
$140  million.  Camera  and  souvenir  shops  and  photographic  services  report 
wages  of  $38  million.  U-Drive-It  automobile  services  pay  $10  million 
in  wages . 
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Taxes  Paid  by  Travel-Related  Business  - - 

Business  firms  collect  taxes  on  sales  to 
travelers  and  local  customers  alike,  and  travel-service  businessmen  pay 
taxes  in  the  same  ratio  as  other  firms.  Their  contribution  to  state  and 
local  revenue  is  another  measure  of  the  economic  benefit  of  travel-related 
activities.  The  State  of  Illinois  collected  $292  million  from  the  six 
groups  of  firms  in  the  travel-service  business  during  1965.  The  types 
of  taxes  collected  are  shown  in  Table  18.  The  contribution  of  each  bus- 
iness group  to  state  finances  is  listed  on  Table  19.  Combined  state 
taxes  amounted  to  nearly  8 per  cent  of  the  sales  and  receipts  of  firms 
catering  to  travelers. 

All  state  revenue  collections  amounted  to  $1,285  million  in 
fiscal  year  1965.  Gasoline  taxes  and  other  collections  from  firms  cater- 
ing to  travelers  amounted  to  23  per  cent  of  all  state  revenues.  Illinois 
gasoline  taxes  alone  amounted  to  $170  million.  Other  taxes  from  the 
auto  services  were  $38  million,  and  lodging,  eating,  and  recreation  ser- 
vices paid  $84  million  in  state  taxes. 

We  may  add  to  these  state  tax  figures  the  revenue  collections 
from  other  levels  of  government:  Local  property  and  retailers'  taxes  paid 
by  the  six  groups  of  firms  were  $75  million  or  2 per  cent  of  total  sales 
and  receipts.  Federal  income  and  gasoline  taxes  amounted  to  $159  million 
or  4.2  per  cent  of  sales.  All  taxes  paid  by  travel-related  firms  then 
add  up  to  $526  million,  or  nearly  14  cents  for  each  dollar  of  sales  and 


receipts . 
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Table  18. 

Types  of  Taxes  Paid  by  Illinois  Firms  Engaged  in 

Serving  Travelers  to  State,  Local,  and  Federal  Agencies 
during  1965 


Taxes  Collected  from 

Travel -Service 

Amount  of 

Revenue 
in  $l,000s 

Per  Cent 
of  Sales 
& Receipts 

All  Taxes  and  Revenue 

$525,639 

13.8 

State  Taxes  

291,822 

7.  7 

Retail  and  Service  

90,665 

2.4 

Other  Business  

31,155 

0.8 

State  Gasoline  

170,002 

4.5 

Other  Taxes  

233.817 

6. 1 

Local  and  Property  

74,833 

1.9 

Federal  Income  

36,992 

1.0 

Federal  Gasoline  

$121,992 

3.2 

Source:  These  tax  revenue  figures  were  compiled  or  estimated 

and  assigned  to  business  groups  on  the  basis  of  the  detail  from  the 
Illinois  Department  of  Revenue  and  some  industry  detail  derived  from  spec- 
ial tables.  These  data  and  figures  from  the  Census  of  Business  and  other 
state  business  reports  were  analyzed,  and  estimates  were  prepared,  for 
each  business  group  in  the  context  of  the  whole  outlay  of  business  receipts 
and  operating  expenses,  as  shown  in  other  tables. 


-43- 


Table  19. 

Contribution  of  Firms  Engaged  in  Serving  Travelers 

to  State  Tax  Revenue  in  Illinois  during  1965 


Business  Group 

Amount 
in  $1,000 

State  Tax 
Collections 

Per  Cent 
of  Sales 

Total  Travel-Service  ...... 

$291,822 

7.  7 

Per  Cent  State  Revenue  . . 

22.  7 

Lodging,  Eating,  and  Recreation  . . 

$ 84,110 

4.03 

Lodging  Places  

12,601 

4.00 

Eating  and  Drinking  Places  .... 

65,987 

4.37 

Recreation  Services  

5,522 

2.10 

Automobile  Services,  except  Sales  . . 

$207, 712 

12.04 

Gasoline  Service  Stations 

18,299 

1.53 

Gasoline  Taxes  

170,002 

14.  21 

Tire,  Battery,  and  Accessory  Stores  . . 

6,527 

3.98 

Auto  Repair  and  Service  

12,884 

3,53 

-44- 


Contribution  of  Tourist-Spending  to  State  Taxes  - - 

The  $1.2  billion  spent  by  out-of-state 
travelers  in  Illinois  during  1965  amounted  to  32  per  cent  of  the 
receipts  of  travel-serving  business.  This  is  the  reason  that  taxes  paid 
by  tourists,  or  attributable  to  their  spending,  bulks  large  in  state 
reveneu.  State  and  local  taxes  are  collected  on  the  purchases  of  tour- 
ists in  the  same  proportion  as  for  local  customers.  In  other  words, 
tourist  spending  is  retail  business  also,  and  Illinois  retailers'  occu- 
pation taxes  are  levied  on  all  such  purchases. 

Then  we  may  estimate  that  the  State  of  Illinois  collected  $84 
million  on  the  business  brought  into  the  state  by  travelers  from  other 
states  during  1965.  This  amounted  to  7 per  cent  of  the  $1.3  billion 
state  revenue  collections  during  that  year.  Taxes  collected  for  the  state 
comprise  the  same  proportion  of  the  travel  budget:  seven  cents  from  each 
dollar  spent  by  tourists  are  collected  in  some  form  of  state  taxes. 


PART  II 


CHARACTERISTICS  OF  THE  BASIC  TRAVEL  SERVICES 


In  summarizing  the  overall  economic  impact 
of  travel-related  services  it  is  appropriate  to  analyze  the  figures  on 
the  industry  as  a whole.  There  is  a general  interest  in  the  character- 
istics and  trends  of  the  total  business  enterprise  allied  with  travel, 
but  there  is  also  a special  interest  in  each  of  the  business  groups 
that  cater  to  the  traveling  public.  Individual  businessmen  are  more  con- 
cerned with  their  own  special  line  of  business.  Trade  associations  and 
interest  groups  have  grown  up  around  each  class  of  operations,  as  typified 
in  the  hotel,  motel,  and  restaurant  associations. 

The  specific  trends  and  characteristics  of  each  basic  travel 
service  will  be  discussed  in  this  section.  This  is  possible  because  data 
were  compiled  in  detail  for  the  types  of  business  and  a separate  analysis 
was  made  for  each.  The  state  figures  presented  in  Part  I for  travel 
services  as  a whole  are  simply  the  sums  of  these  totals  for  the  six 
classes  of  business.  The  figures  for  the  different  lines  of  business 
will  reveal  some  of  the  different  trends  taking  place  within  the  indus- 
try as  a whole.  At  the  same  time  we  can  take  account  of  the  differences 
in  state  and  regional  developments. 
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Lodging,  Eating,  and  Recreation  Services 

The  personal  services  rendered  by  hotels, 
motels,  cafes,  and  recreation  places  are  more  closely  allied  with  away- 
from-home  travel  than  are  the  automobile  services.  They  cater  more 
directly  to  touring  needs,  and  they  depend  to  a larger  extent  upon  the 
purchases  of  tourists  for  their  receipts.  Tourists  spend  about  half  of 
their  money  in  these  three  groups  of  firms;  and  in  turn  a third  of  the 
sales  of  these  firms  is  derived  from  tourist  spending. 

Receipts  of  Illinois  lodging,  eating,  and  recreation  services 
from  all  sources  amounted  to  $2  billion  in  1965,  as  shown  in  Table  20. 

Of  course,  these  firms  cater  to  local  customers,  and  a portion  of  their 
business  comes  from  Illinois  people  on  journeys  outside  their  own  com- 
munity. 


There  are  30,810  lodging,  dining,  and  recreation  places  in 
Illinois.  Altogether,  these  comprise  nearly  one-tenth  of  the  state's 
business  population.  These  firms  are  even  more  important  in  the  labor 
force.  They  provide  employment  for  204,410  active  proprietors  and  paid 
workers.  This  adds  up  to  13  per  cent  of  all  the  jobs  in  private  trade 
and  commerce  (Table  14) . 

Personal  income  of  $852  million  was  paid  out  by  these  firms 
in  payrolls,  proprietors'  earning,  dividends,  rents,  and  interest  dur- 
ing 1965.  The  three  tourist  services  are  characterized  by  high  ratios 
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Table  20. 

Trend  of  Sales  and  Receipts  of  Lodging,  Eating,  and 

Recreation  Services  in  Illinois  between  1948  and  1965 

This  group  includes  hotels,  motels,  and  other  lodging 
places;  eating  and  drinking  places,  except  soda  fountains; 
and  amusement  and  recreation  services,  except  movies. 


Year 

Total 

Receipts 

in 

Millions 

Per  Cent  of 

Illinois  Total 

Retail 

Business 

Receipts  of  all 

Travel  Business 

1965 

$2,088 

9.  7 

54.8 

1964 

1,884 

9.5 

54.4 

1963 

1,  766 

9.4 

53.8 

1962 

1,689 

9.5 

53.6 

1961 

1,600 

9.8 

53.3 

1960 

1,638 

9.6 

53.3 

1959 

1,619 

9.  7 

53.  7 

1958 

1,526 

9.9 

54.  2 

1957 

1,502 

9.8 

54.  2 

1956 

1,494 

10. 1 

57.5 

1955 

1,455 

10.0 

58.9 

1954 

1,395 

10.5 

60.5 

1948 

1,088 

11.0 

66.4 

Sources:  Sales  and  receipts  in  retail  sales  groups  were 
estimated  separately  from  state  data  in  the  Census  of  Business,  and 
then  these  state  figures  were  adjusted  to  the  U.S.  Bureau  of  the 
Census  annual  estimates  of  retail  trade  in  the  nation,  the  North  Cen- 
tral, and  the  East  North  Central  States.  The  retail  service  groups 
were  estimated  by  the  author  on  the  basis  of  state  and  national  busi- 
ness data. 
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Table  21. 

Comparative  Trends  of  Sales  and  Receipts  of 

Lodging,  Eating,  and  Recreation  Services 
in  Illinois  between  1948  and  1965 


Year 

Trend  of 

Sales:  Ratio 

to  1954 

Per  Cent 

of  Sales  in 

State  of 
Illinois 

Lakes 

S tates 

United 

States 

Lakes 

States 

United 

States 

1965 

150 

158 

178 

32.  2 

6.47 

1964 

135 

142 

162 

32.5 

6.41 

1963 

127 

132 

150 

32.  7 

6.48 

1962 

121 

126 

142 

32.9 

6. 56 

1961 

115 

118 

133 

33.0 

6.65 

1960 

117 

121 

130 

33.  2 

6.94 

1959 

116 

119 

125 

33.4 

7.10 

1958 

109 

111 

117 

33.5 

7. 15 

1957 

108 

109 

117 

33.  7 

7.09 

1956 

107 

108 

112 

33.8 

7.36 

1955 

104 

105 

106 

34.0 

7.54 

1954 

100 

100 

100 

34. 1 

7.67 

1948 

78 

77 

77 

34.  7 

7.  75 
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of  payrolls  to  sales:  41  per  cent  of  their  receipts  are  paid  out  as  per- 
sonal income  (Table  16).  More  than  eight  per  cent  of  the  $10  billion 
personal  income  from  private  commerce  is  derived  from  the  three  types  of 
business.  Last  year  Illinois  collected  $84  million  in  state  taxes  from 
the  combined  establishments. 

The  growth  rate  of  the  lodging,  eating,  and  recreation  services 
during  the  last  decade  has  been  affected  by  the  relatively  slow  growth 
of  these  lines  of  business  in  the  Lakes  region,  the  stable  hotel  busi- 
ness, and  the  rather  slow  growth  of  the  cafe  business.  Motels  and  recrea- 
tion are  the  expanding  growth  sectors.  The  combined  receipts  in  Illinois 
rose  from  $1.4  billion  in  19.54  to  $2  billion  in  1965,  as  noted  in 
Table  20.  The  increase  was  50  per  cent  between  1954  and  1965,  which 
means  an  average  compound  growth  rate  of  3. 7 per  cent  annually,  as  com- 
pared to  4.5  per  cent  for  all  retail  business,  as  can  be  noted  in 
Table  10.  The  eleven-year  growth  in  the  Lakes  states  as  a whole  was 
4.2  per  cent  annually,  as  compared  to  5.1  per  cent  in  the  nation. 

Several  regional  comparisons  of  the  growth  and  relative  develop- 
ment of  these  lines  of  business  have  already  been  made  in  Table  10. 
Briefly,  here  we  may  note  that  Illinois  has  not  gained  over  its  region, 

and  the  Great  Lakes  and  Plains  regions  have  not  kept  up  with  the  growth 

| 

of  these  enterprises  in  the  nation.  The  3.7  per  cent  growth  rate  in 
the  lodging,  food,  and  recreation  business  is  well  below  the  4.8  per 
cent  annual  growth  of  all  travel-spending  in  the  state. 
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The  state's  share  of  the  national  total,  lodging,  cafe,  and 
amusement  receipts  is  at  present  6.5  per  cent,  down  from  7.7  per  cent 
in  1954.  Illinois  reports  32  per  cent  of  the  Lakes  region  receipts, 
as  compared  to  34  per  cent  eleven  years  ago  (Table  21).  This  is  a 
consequence  of  the  relatively  slower  rate  of  growth  in  the  state.  Receipts 
in  auto  services  are  growing  more  rapidly  than  in  these  personal  services 
to  travelers.  Lodging,  eating,  and  recreation  receipts  now  comprise  55 
per  cent  of  all  travel  services  as  compared  to  60  per  cent  in  1954  and 
66  per  cent  in  1948. 

In  spite  of  these  trends  Illinois  still  has  one  important 
advantage  in  the  travel  trade:  Most  states  outside  the  highly  urbanized 
regions  have  a deficit  in  these  personal  lodging,  food,  and  recreation 
services  that  are  necessary  for  entertaining  tourists;  but  Illinois  has 
6.5  per  cent  of  the  nation's  total.  The  state's  share  of  travel  traffic 
is  5.6  per  cent,  measured  in  terms  of  passenger  traffic.  The  share  of 
auto  service  receipts  is  5.5  percent  (Table  3). 

Hotels,  Motels  and  Other  Lodging  Places  - - 

Lodging  places  are  especially  dependent 
upon  the  traveling  public,  and  it  is  very  stimulating  for  them  to  have 
the  profits  from  a progressive  tourist  traffic  from  other  states.  The 
transient  market  accounts  for  about  three-fourths  of  the  receipts  of 
lodging  places  and  most  of  this  is  spent  by  out-of-state  visitors. 


1 
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The  relation  of  the  lodging  industry  to  the  travel  market  can 
be  seen  in  better  perspective  if  we  take  note  of  accommodation  require- 
ments of  out-of-state  tourists.  Half  of  the  tourist  visitors  require  no 
accommodations  in  a particular  state,  like  Illinois.  These  visitors 
pass  through  the  state  or  return  home  without  overnight  stops.  Another 
fourth  of  the  tourist  visitors  require  no  commercial  accommodations 
because  they  stay  with  friends  and  relatives.  Across  the  nation  as  a 
whole  a third  of  tourists  spend  the  night  with  friends  and  relatives  on 
the  road  and  half  stay  with  friends  and  relatives  at  their  destination. 

For  another  large  group,  especially  among  vacation  and  pleasure 
travelers,  there  is  no  demand  for  commercial  accommodations:  5 per  cent 
of  interstate  travelers  provide  their  own  accommodations.  These  persons 
camp  out,  use  trailers  or  stay  in  their  own  cottages.  Owned  vacation 
cottages  are  quite  numerous  in  the  Great  Lakes  region  and  the  useage  is 
high  among  travelers  in  Lakes  region.  This  leaves  only  about  a fifth 
of  all  visitors  who  requite  some  type  of  commercial  sleeping  accommoda- 
tions for  overnight  stops,  a two-or  three-day  stay,  or  for  a vacation 
s tay . 


The  traveling  public  is  served  by  2,490  commercial  lodging 
places  in  Illinois.  These  establishments  employ  36,690  persons,  includ- 
ing the  active  proprietors.  They  paid  out  $149  million  in  personal 
income  during  1965.  Income  payments  comprise  nearly  half  of  the  com- 
bined receipts  of  lodging  places. 


\vv 


-52- 


Table  22. 

Trends  of  Sales  and  Receipts  of  Hotels  and  Other  Lodging 
Places  in  Illinois  between  1948  and  1965 


Year 

Total 

Receipts 

in 

Millions 

Trend: 

State  of 
Illinois 

Ratio  to  1954 

Lakes 

States 

United 

States 

Per  Cent  of 

Lakes 

States 

Total 

1965 

$315 

151 

164 

196 

36.3 

1964 

293 

140 

150 

179 

36.9 

1962 

267 

128 

134 

156 

37.  7 

1960 

261 

125 

129 

144 

38.3 

1958 

240 

115 

116 

128 

39.0 

1954 

209 

100 

100 

100 

39.4 

1948 

173 

83 

81 

78 

40.1 

Source:  Based  on  the  U.  S.  Census  of  Business,  business  data 
from  the  Bureau  of  Census  and  the  U. S.  Department  of  Commerce,  state 
business  data,  and  information  from  trade  associations. 
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The  lodging  business  firms  paid  $13  million  in  state  taxes 
during  1965.  The  Illinois  hotel  operators'  occupation  tax  on  room 
rentals  alone  amounted  to  $4  million,  but  of  course  other  sources  of 
receipts  and  business  operations  are  also  taxed.  In  additional  lodging 
places  paid  $11  million  in  local  property  and  other  taxes.  All  local, 
state,  and  federal  taxes  on  lodging  facilities  amount  to  $28  million 
or  nine  per  cent  of  receipts. 

Total  receipts  from  all  sources  were  $315  million  in  1965. 

This  includes  sale  of  meals  and  room  rentals  along  with  incidental  sources. 
The  1965  volume  of  business  represents  a 51  per  cent  increase  over  the 
$209  million  receipts  in  1954  (Table  22).  The  annual  rate  of  increase 
of  lodging  receipts  during  the  last  eleven  years  has  been  3.7  per  cent 
in  Illinois  and  4.5  per  cent  in  the  Lakes  region,  as  compared  to  a 
national  rate  of  6.0  per  cent. 

As  a result  of  the  slower  rate  of  growth  of  the  Illinois  lodg- 
ing business  the  state  has  been  reporting  a declining  ratio  of  the  lodg- 
ing receipts  in  the  Lakes  region.  The  $315  million  Illinois  lodging 
business  comprises  36  per  cent  of  the  $867  million  receipts  in  the 
five  Great  Lakes  states.  The  proportion  was  39  per  cent  in  1954  and 


40  per  cent  in  1948. 
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Eating  Places  and  Food  Services  - - 

Most  food  service  establishments  depend 
primarily  upon  local  customers.  This  is  true  especially  of  neighbor- 
hood and  small  town  cafes.  Hotel  and  resort  dining  rooms  and  cafes  lo- 
cated at  terminals  and  along  highways  draw  heavily  from  the  transient 
traffic.  For  all  eating  places  and  food  services  about  a third  of  the 
receipts  can  be  traced  to  the  transient  traffic  from  other  states. 

On  the  other  hand,  cafes  are  basic  facilities  for  the  travel- 
ing public:  They  are  more  widely  used  than  lodging  and  amusement  places 
and  only  auto  or  public  transport  facilities  are  more  essential  for  a 
trip  itinerary.  Spending  for  food  comprises  about  one- third  of  the  tour 
ist  budget.  This  is  due  to  the  fact  that  tourists  and  other  travelers 
away  from  home  require  food  services  whether  or  not  they  spend  the  night 
or  stop  to  play  in  a state. 

Illinois  food  services  had  receipts  of  $1.5  billion  during 
1965.  The  trend  of  business  is  shown  in  Table  23.  The  volume  of  Illi- 
nois’ restaurant  business  has  risen  from  $1.0  billion  in  1954  to 
$1.5  billion.  The  total  percentage  increase  since  1954  has  been  47  per 
cent,  as  compared  to  54  per  cent  in  the  Lakes  region,  and  63  per  cent 
in  the  nation.  This  was  an  average  annual  growth  rate  of  3.5  per  cent 
in  Illinois,  as  compared  to  3.9  percent  in  the  Lakes  states,  and 
4.4  per  cent  in  the  nation  as  a whole. 
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Table  23. 

Trends  of  Sales  and  Receipts  of  Eating  Places  and 

Food  Services  in  Illinois  between  1948  and  1965 


Year 

Total 

Receipts 

in 

Millions 

Trend: 

State  of 
Illinois 

Ratio  to  1954 

5 Lakes 
States 

United 

States 

Per  Cent 
5 Lakes 

States 

Total 

1965 

$1,510 

147 

154 

163 

31.6 

1964 

1,349 

132 

137 

149 

31.  7 

1962 

1,207 

118 

122 

132 

31.9 

1960 

1,171 

114 

117 

123 

32.1 

1958 

1,101 

108 

110 

113 

32.3 

1954 

1,024 

100 

100 

100 

32.9 

1948 

838 

82 

80 

81 

33.5 

Source:  Based  on  data 

from  the 

U.  S.  Census  of 

Business, 

national 

and  regional  estimates 

prepared 

by  the  Bureau  of 

Census  for  the 

monthly  Survey  of  Retail  Trade,  state  business  data,  and  information 
from  trade  associations. 
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They  were  23,630  eating  and  drinking  places  in  the  state  in 
1965.  They  employed  145,820  persons  and  paid  out  $544  million  in  per- 
sonal income.  State  tax  collections  amounted  to  $66  million.  All  taxes, 
including  local  and  property  taxes  paid  by  the  restaurant  business add 
up  to  $111  million,  or  seven  per  cent  of  receipts. 

Recreation  and  Amusement  Services  - - 

About  a sixth  of  the  travel  budget  is  spent 
for  recreation  and  amusement  services.  However,  only  about  a third  of 
these  outlays  for  pleasure  are  made  in  commercial  establishments.  Some 
expenditures  are  made  in  parks  and  other  public  facilities,  but  the  major- 
ity of  tourist  expenditures  for  recreation  are  made  in  other  stores  for 
sporting  goods  and  other  equipment  required  in  pleasure  pursuits.  The 
increase  of  disposable  income,  that  is  money  not  committed  for  family 
necessities,  has  given  a larger  share  of  the  family  budget  for  recreation 
and  sporting  activities. 

The  demand  and  spending  for  recreation  then  has  outrun  the  expan 
sion  of  the  traditional  commercial  recreation  enterprises.  Several  recrea 
tion  and  travel  surveys  have  taken  note  of  the  fact  that  the  activities 
in  which  today's  traveler  wishes  to  participate  are  quite  different  from 
those  offered  by  most  commercial  amusement  facilities.  There  is  then  a 
spillover  of  spending  into  noncommercial  areas  and  into  stores  outside 
the  amusement  industry.  The  expansion  of  public  facilities  has  consid- 
erably alleviated  the  situation  by  providing  the  location  for  do-it- 


-57- 


Tab  1 e 24. 

Trends  of  Sales  and  Receipts  of  Recreation  and  Amusement 
Services  in  Illinois  between  1948  and  1965 


Year 

Total 

Receipts 

in 

Millions 

Trend:  Ratio  to  1954 

State  of  5 Lakes 

Illinois  States 

United 

States 

Per  Cent  of 
5 Lakes 
States 
Total 

1965 

$263 

162 

186 

245 

31.4 

1964 

242 

149 

167 

218 

32.1 

1962 

215 

133 

144 

181 

33.  2 

1960 

206 

127 

134 

157 

34.2 

1958 

185 

114 

116 

132 

35.3 

1954 

162 

100 

100 

100 

36.0 

1948 

77 

48 

45 

49 

38.3 

Source:  Based  on  the  U.  S.  Census  of  Business,  business  data 
from  the  Bureau  of  the  Census  and  the  U. S.  Department  of  Commerce, 
state  business  data,  and  information  from  trade  associations. 
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Yourself  recreation. 

There  are  4,690  commercial  recreation  establishments  in 
Illinois.  These  firms  had  receipts  of  $263  million  in  1965 
(Table  24).  Receipts  from  all  sources  have  been  increasing  at  an 
average  annual  rate  of  4.4  per  cent  in  Illinois,  as  compared  to 
5.6  per  cent  in  the  Great  Lakes  region  and  7.9  per  cent  across  the 
nation.  The  relatively  slower  growth  in  Illinois  is  giving  the  state 
a declining  ratio  of  recreation  receipts  in  the  Lakes • region.  Illinois 
now  reports  31  per  cent  of  the  regional  total  as  compared  to  36  per 
cent  in  1954  and  38  per  cent  in  1948. 

Commercial  recreation  firms  provide  jobs  for  21,900  persons. 
They  paid  out  $159  million  in  payrolls,  earnings  of  proprietors,  and 
other  income  payments.  Income  dis tr ibibution  comprise  60  per  cent  of 
all  receipts.  Another  8 per  cent  of  receipts  are  paid  out  of  some 
form  of  state,  local,  and  federal  taxes.  Total  taxes  of  $21  million 
were  collected  from  these  firms  last  year.  The  state  alone  collected 
taxes  of  $5.5  million. 
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Automobile  Services 

The  market  for  automobile  services  in 
Illinois  can  be  understood  best  against  the  expanding  use  of  automobiles 
by  both  business  and  private  households.  Surveys  show  that  two- thirds 
of  the  adult  population  takes  long  trips  by  auto  during  the  year.  These 
trips  generate  nine- tenths  of  the  mileage  of  passenger  travel  away  from 
home.  This  auto  traffic  is  growing  at  an  average  rate  of  4.3  per  cent 
annually. 


A large  percentage  of  the  family  budget  is  used  for  personal 
transportation  especially  by  automobile.  American  families  are  now 
spending  14  per  cent  of  the  family  budget  for  passenger  transportation. 
Automobile  purchases  and.  operation  alone  claim  12.6  per  cent  of  the 
total  budget  of  the  average  American  household.  The  same  fact  is 
reflected  in  the  travel  budget  of  out-of-state  tourists:  automobile 
expenses  away  from  home  comprise  one-fifth  of  tourist  expenditures  on 
trips  away  from  home. 

The  volume  and  trend  of  automobile  use  in  Illinois  is  reflected 
in  highway  traffic  figures.  All  types  of  vehicles  traveled  45  billion 
vehicle  miles  on  Illinois  highways  last  year,  as  compared  to  30  billion 
in  1954.  The  growth  of  traffic  during  the  last  decade  is  reflected  also 
in  the  fuel  consumption  by  highway  motor  vehicles,  which  rose  from  2.3 
billion  gallons  in  1954  to  3.6  billion  in  1965  at  an  average  rate  of 
increase  of  4 per  cent  annually. 
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The  growing  volume  of  automobile  traffic  generates  a very  sig- 
nificant proportion  of  Illinois  commerce.  For  the  business  structure  of 
the  state  the  net  result  is  that  23,900  retail  and  wholesale  trade  and 
service  establishments  in  Illinois  are  engaged  in  selling  or  servicing 
automobiles.  This  is  more  than  seven  per  cent  of  the  324,000  active 
commercial  and  industrial  concerns  in  the  state.  The  combined  receipts 
of  the  entire  automotive  sales  and  service  business  in  Illinois  is 
$7.6  billion,  which  comprises  14  per  cent  of  the  total  $55  billion  retail 
and  wholesale  business  in  the  state. 

Now  consider  only  the  three  types  of  auto  services  that  cater 
to  highway  traffic:  The  combined  sales  of  gasoline  service  stations, 
auto  accessory  stores,  and  auto  repair  services  alone  was  $1.7  billion 
during  1965  (Table  25).  This  was  an  89  per  cent  increase  over  the 
$911  million  in  1954  (Table  26).  The  average  annual  rate  of  growth  has 
been  5.8  per  cent  for  auto  services,  as  compared  to  4.5  per  cent  for 
all  retail  trade.  As  a result  of  this  more  rapid  growth  rate  the  per 
cent  of  Illinois  retail  business  reported  by  auto  services  rose  from 
6.9  per  cent  to  8.0  per  cent,  as  shown  in  Table  25.  It  is  notable, 
however,  that  the  5.8  annual  expansion  of  automobile  services  in 
Illinois  is  somewhat  below  the  5.9  percent  growth  in  the  Lakes  region 
and  the  6.5  per  cent  increase  in  the  United  States  as  a whole  (Table  10). 

Gasoline,  accessory,  and  repair  services  are  provided  by 
18,830  Illinois  firms.  Altogether,  the  concerns  employed  67,840  persons 
and  paid  out  $466  million  in  payrolls,  proprietors  earnings,  and  other 
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Table  25. 

Trend  of  Sales  and  Receipts  of  Automobile  Services 
in  Illinois  between  1948  and  1965 

This  group  includes  gasoline  service  stations,  auto 
acessory  stores,  and  auto  repair  and  other  services. 
The  sale  of  automobiles  and  other  vehicles  is  not 
included. 


Year 

Total 

Receipts 

in 

Millions 

Per  Cent  of 

Retail 

Business 

Illinois  Total 

Receipts  of  All 
Travel  Business 

1965 

$1,725 

8.0 

45.  2 

1964 

1,577 

8.0 

45.6 

1963 

1,516 

8.  1 

46.2 

1962 

1,461 

8.3 

46.4 

1961 

1,401 

8.6 

46.  7 

1960 

1,434 

8.4 

46.  7 

1959 

1,397 

8.4 

46.3 

1958 

1,288 

8.3 

45.8 

1957 

1,270 

8.3 

45.8 

1956 

1,105 

7.4 

42.5 

1955 

1,014 

7.0 

41. 1 

1954 

911 

6.9 

39.5 

1948 

551 

5.6 

33.6 

Sources:  Sales  and  receipts  in  retail  sales  groups  were  esti- 

mated separately  from  state  data  in  the  Census  of  Business,  and  then 
these  were  adjusted  to  the  U.S.  Bureau  of  the  Census  annual  estimates 
of  retail  trade  in  the  nation,  the  North  Central,  and  the  East  North 
Central  States.  The  retail  service  groups  were  estimated  by  the  author 
on  the  basis  of  state  and  national  business  data. 
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Table  26 

Comparative  Trends  of  Sales  and  Receipts  of  Automobile 
Services  in  Illinois  between  1948  and  1965 


Year 

Trend  of 

Sales:  Ratio 

to  1954 

Per  Cent  of 

Sales  in 

State  of 
Illinois 

5 Lakes 

States 

United 

States 

5 Lakes 
States 

United 

States 

1965 

189 

190 

204 

26.  2 

5.49 

1964 

173 

172 

190 

26.4 

5.41 

1963 

166 

165 

179 

26.  6 

5.49 

1962 

160 

158 

172 

26.  7 

5.54 

1961 

154 

151 

163 

26.8 

5.60 

1960 

157 

153 

160 

27.0 

5.83 

1959 

153 

149 

154 

27.1 

5.92 

1958 

141 

136 

142 

27.3 

5.88 

1957 

139 

136 

136 

26.9 

6.08 

1956 

121 

119 

123 

26.8 

5.86 

1955 

111 

110 

111 

26.5 

5.95 

1954 

100 

100 

100 

26.3 

5.93 

1948 

60 

59 

60 

27.0 

5.96 

II 


I 


■ 
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income.  These  payments  amount  to  more  than  a fourth  of  sales.  Taxes 
comprise  a very  large  ratio  of  auto  service  receipts.  Auto  service  firms 
paid  $365  million  or  21  per  cent  of  their  receipts  for  all  taxes  last 
year.  This  was  due  mainly  to  the  $170  million  state  gasoline  taxes  and 
$122  million  federal  gasoline  taxes.  All  state  taxes  claimed  12  per  cent 
of  sales  or  $208  million  (Table  19).  Cost  of  goods  sold,  including 
gasoline,  was  $646  million,  or  37  per  cent  of  receipts. 

Gasoline  Service  Stations  - - 

Motor  vehicle-use  studies  show  that  nearly 
eight  per  cent  of  the  miles  traveled  by  automobile  owners  are  driven  on 
interstate  trips.  Travel  within  the  state  on  trips  away  from  home  consume 
a like  amount.  The  purchases  of  gasoline  and  automobile  services  by  trave- 
lers in  their  own  communities  and  on  the  road  comprise  a very  significant 
portion  of  the  receipts  of  gasoline  service  stations.  The  automobile 
traveler,  on  the  other  hand,  is  quite  dependent  upon  gasoline  services 
along  the  highway.  Since  nine- tenths  of  intercity  travel  is  by  private 
automobile,  in  a very  real  sense  the  service  station  is  an  essential  for 
travel.  Petroleum  companies  recognize  this  fact,  and  they  are  among  the 
leading  promoters  of  highway  travel. 

The  automobile  traveler  is  served  by  10,400  gasoline  service 
stations  in  Illinois.  Jobs  are  provided  for  38,740  proprietors  and 
employees.  Income  paid  out  amounted  to  $230  million  in  1965,  which  is 
a fifth  of  annual  receipts.  Combined  state,  local,  and  federal  taxes 
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Table  27. 

Trend  of  Sales  and  Receipts  in  Gasoline  Service  Stations 
in  Illinois  between  1948  and  1965 


Year 

Total 

Receipts 

in 

Millions 

Trend: 

State  of 
Illinois 

Ratio  to 

5 Lakes 
States 

1954 

United 

States 

Per  Cent  of 
5 Lakes 
States 
Total 

1965 

$1,196 

176 

176 

190 

25.4 

1964 

1,113 

164 

163 

177 

25.6 

1962 

1,066 

157 

153 

163 

26.1 

1960 

1,059 

156 

149 

154 

26 . 6 

1958 

974 

143 

135 

138 

27.0 

1954 

680 

100 

100 

100 

25.5 

1948 

392 

58 

55 

55 

26.5 

Sources:  Based  on  data  from  the  U.  S.  Census  of  Business, 

national  and  regional  estimates  prepared  by  the  Bureau  of  the  Census 
for  the  monthly  Survey  of  Retail  Trade,  state  business  data,  and 
information  from  trade  associations. 
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amounted  to  $330  million  or  29  cents  from  each  dollar  of  sales--due 
mainly  to  the  taxes  on  gasoline. 

The  growth  of  the  gasoline  business  is  a good  barometer  of  the 
expansion  of  travel.  Service  stations  reported  receipts  of  $1,196  mil- 
lion last  year.  This  was  a 76  per  cent  increase  over  the  $680  million 
reported  in  1954  (Table  27).  The  5.2  per  cent  annual  increase  in 
Illinois  matches  the  regional  growth  rate,  but  it  falls  short  of  the 
5.9  per  cent  national  rate  (Table  10).  Illinois  now  reports  5.5  per 
cent  of  the  nation's  gasoline  service  business,  as  compared  to  5.9  per 
cent  in  1954.  The  same  trend  is  reflected  in  the  highway  use  of  motor 
fuel  in  the  state  (Table  31). 

Tire,  Battery,  and  Accessory  Stores  - - 

The  1,090  accessory  stores  in  Illinois 
catering  to  the  necessities  of  automobile  operations  had  sales  of  $164 
million  in  1965  (Table  28).  Employees  and  proprietors  number  5,400 
and  personal  income  payments  were  $38  million  in  1965.  Income  payments 
amounted  to  23  per  cent  of  receipts  from  sales.  There  have  been  shifts 
in  market  channels  for  accessories,  which  have  been  reflected  in  regional 
and  state  growth  rates.  The  average  rate  of  increase  in  Illinois  was 
6.2  per  cent  yearly  between  1954-65.  This  was  above  the  regional  and 
national  trends.  All  taxes  collected  on  auto  accessory  sales  amounted 
to  $10  million  in  1965,  which  was  six  per  cent  of  sales.  State  col- 
lections amounted  to  $6.5  million,  and  property  and  other  local  collec- 


tions accounted  for  most  of  the  remainder. 
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Table  28. 


Trend  of 

Sales  and  Receipts  of  Tire,  Battery, 
Stores  in  Illinois  between  1948  and 

and  Accessory 
1965 

Total 

Receipts 

Trend:  Ratio  to 

1954 

Per  Cent  of 

5 Lakes  States 

Year 

in 

Millions 

State  of 
Illinois 

5 Lakes 
States 

United 

States 

Total 

1965 

$164 

198 

192 

179 

24.  7 

1964 

135 

163 

160 

172 

24.4 

1962 

114 

137 

138 

157 

23.9 

1960  j 

115 

139 

142 

149 

23.5 

1958 

90 

108 

114 

134 

22.9 

1954 

83 

100 

100 

100 

24.0 

1948 

65 

78 

76 

80 

24.  7 

Source: 

Based  on 

data  from  the 

U.  S.  Census  of 

Business, 

national 

and  regional 

estimates 

prepared  by  the  Bureau  of  the 

Census 

for  the  monthly  Survey 
information  from  trade 

of  "Retail  Trade,  state 
associations . 

business  data, 

and 
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Automobile  Repair  and  Services  - - 

Total  receipts  from  automobile  repair  ser- 
vices were  $365  million  in  1965  as  compared  to  $148  million  in  1954 
(Table  29).  Tourist  visitors  accounted  for  a small  proportion  of 
auto  repair  receipts,  but,  like  auto  accessories,  these  are  essen- 
tial travel  services.  There  are  7,340  repair  shops,  with  23,700 
employees  and  proprietors  in  Illinois.  Personal  income  paid  out  was 
$198  million  in  1965.  These  income  payments  comprise  54  per  cent  of 
the  receipts  of  repair  establishments.  The  state  collected  $13  mil- 
lion in  state  revenue  from  auto  repair  services  in  1965.  The  combined 
taxes  on  the  auto  repair  business  amounted  to  $25  million  last  year 
or  nearly  seven  per  cent  of  combined  receipts. 
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Table  29. 

Trend  of  Sales  and  Receipts  of  Automobile  Repair  Services 
in  Illinois  between  1948  and  1965. 


Year 

Total 

Receipts 

in 

Millions 

State  of 
Illinois 

5 Lakes 
States 

United 

States 

Per  Cent  of 

5 Lakes 

States 

Total 

1965 

$365 

247 

265 

297 

30.3 

1964 

329 

222 

237 

267 

30.6 

1962 

281 

190 

202 

228 

30.6 

1960 

260 

176 

186 

201 

30.8 

1958 

224 

151 

160 

173 

30.8 

1954 

148 

100 

100 

100 

32.6 

1948 

94 

64 

66 

70 

31.4 

Source: 

Based  on  the 

U.S.  Census 

of  Business, 

business 

data  from 

the  Bureau 

of  the  Census 

and  the  U.  S 

. Department 

of  Commerce, 

state  business  data,  and  information  from  trade  associations. 


PART  III.  VOLUME  OF  INTERCITY  AND  INTERSTATE  PASSENGER  TRAFFIC. 


About  half  of  the  customers  for  the  travel- 
serving business  in  Illinois  are  found  in  the  passenger  traffic  that  flows 
between  the  cities  of  the  state.  This  mobile  travel  market  can  also  be 
measured,  and  several  comparisons  can  be  made  in  this  respect  between 
Illinois,  the  surrounding  states,  and  the  nation.  Through  the  use  of 
business  data  we  have  traced  the  expenditures  of  travelers  to  the  types 
of  business  where  the  tourist  budget  is  spent.  Through  the  use  of  pas- 
senger traffic  data  we  can  now  trace  the  travelers  to  the  channels  of 
traffic  formed  by  highways  and  common  carriers.  All  away-f rom-home  trav- 
elers in  Illinois  generated  fifty  billion  passenger  miles  of  traffic 
during  1965.  This  traffic  represents  all  intercity  movement  of  persons 
on  trips  within  the  state.  Journeys  of  visitors  from  other  states  are 
included  as  well  as  the  movement  of  Illinois  people  on  trips  outside 
their  regular  commuting  zone.  The  detail  on  this  traffic  is  given  in 
Table  30. 

These  figures  on  passenger  traffic  generated  by  the  traveling 
public  are  our  most  comprehensive  measures  of  travel.  The  discussion  of 
travel  service  and  the  transport  business  in  Part  I describes  the  econ- 
omic base  and  the  commercial  structure  that  has  arisen  to  meet  the  needs 
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Table  30. 


Distribution  of  Intercity 
during  1965 

Passenger  Travel  in  Illinois 

Intercity 

Per  Cent  of 

Total 

Passenger 

Per  Cent 

Modes  of  Travel  or 

Miles 

of  All 

in 

in 

Passenger  Transport 

Traveled  in 

Modes  of 

Lakes 

Unite* 

Millions3 

Travel 

States 

State: 

Total,  All  Modes  of 

Travel 

50,430 

100.0 

27.5 

5.6 

Private  Automobile  . . 

43,200 

85.7 

25.9 

5.3 

Common  Carriers  . . . 

7,220 

14.3 

43.3 

8.2 

Railroads  ..... 

830 

1.6 

28.6 

6.0 

Intercity  Buses  . . 

890 

1.8 

25.7 

3.9 

Airplanes  

5,500 

10.9 

53.4 

10.7 

aRailroad  commutation  traffic 

and  travel  by 

water  are  not 

included.  One  person  traveling  one  mile 

represents  a 

passenger  mile. 

Source:  The  intercity  passenger  miles  traveled  by  persons  via 
automobile  and  bus  were  estimated  on  the  basis  of  traffic  data  compiled 
by  the  Illinois  Division  of  Highways  and  the  Bureau  of  Public  Roads, 
and  bus  data  compiled  by  the  Interstate  Commerce  Commission,  the  Bureau 
of  Public  Roads,  and  the  National  Association  of  Motor  Bus  Operators. 

The  basic  data  on  air  travel  are  from  the  Civil  Aeronautics 
Administration's  reports  on  Air  Commerce  Traffic  Pattern,  and  Airport 
Activity  Statistics,  by  CAB  and  FAA.  See  also  the  Federal  Aviation 
Agency's  FAA  Air  Traffic  Activity,  and  Statistical  Handbook  of  Avia- 
tion, and  the  CAB  Annual  Reports. 

The  railway  traffic  data  are  based  on  state,  regional,  and 
national  data  from  the  Interstate  Commerce  Commission's  Annual  Reports 
of  Transport  Statistics  in  the  United  States,  railroad  data  from  Part  I 
and  bus  data  from  Part  7. 
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of  the  traveling  public.  The  statistics  on  the  volume  of  business  out- 
lined are  now  supplemented  with  figures  on  the  volume  of  transient  traffic 
served  by  the  businesses.  Her©-  the  travel,  market  will  be  measured  in  terms 
of  passenger  miles.  One  passenger  mile  is  generated  when  a person  travels 
one  mile.  Then  these  data  bring  together  in  one  measure  the  number  of 
persons  and  the  distance  traveled. 

The  figures  on  passenger  traffic,  as  originally  compiled  by  the 
Interstate  Commerce  Commission,  cover  the  travel  of  persons  for  all  pur- 
poses and  by  all  modes  of  transport.  For  the  present  analysis  we  have 
omitted  commuter  traffic  since  we  are  primarily  interested  in  travel  away 
from  home  beyond  the  regular  commuting  zone.  We  have  also  omitted  the 
small  proportion  of  travel  by  boat,  in  order  to  provide  measures  more 
closely  related  to  the  domestic  internal  movement  of  persons. 

In  addition  to  giving  a comprehensive  measure  of  travel,  the 
traffic  data  can  be  tied  into  the.  business  figures  on  automobile  service 
and  the  passenger  transport  utilities.  It  is  notable,  too,  that  one-fifth 
of  the  traffic  takes  persons  away  from  home  at  night.  This  gives  rise 
to  the  lodging  and  food  services.  Since  a large  portion  of  the  traffic 
is  in  search  of  outdoor  recreation,  a market  is  created  for  the  amuse- 


ment industry. 
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Illinois1  Share  of  Regional  and  National  Travel 


All  travel  of  persons  away  from  home,  on 


both  long  and  short  trips,  covered  908  billion  passenger  miles  within 
the  United  States  during  1965.  All  travel  away  from  home  in  Illinois 
generated  50  billion  passenger  miles.  Illinois'  share  of  the  national 
total  is  then  5.6  per  cent.  These  state  figures,  shown  in  Table  30, 
include  the  journeys  of  Illinois  people  outside  their  daily  commuting 
zone  as  well  as  the  travel  of  tourists  from  other  states.  Travel  for 
all  purposes,  business,  pleasure,  and  personal  affairs  is  covered.  The 
national  and  state  figures  include  only  domestic  trips,  and  likewise 
commutation  traffic  is  excluded. 

Intercity  passenger  miles  traveled  by  all  modes  of  transportation: 


United  States 


908,100  Million  miles 


Per  cent  of  all  traffic,  100.0 

Great  Lakes  and  Plains  region  total  ....  266,150  Million  miles 

Per  cent  of  all  traffic,  100.0 
Per  cent  of  U.  S.  in  region,  29.3 


Great  Lakes  states  total 


183,390  Million  miles 


Per  cent  of  all  traffic,  100.0 

Per  cent  of  U.  S.  in  Lakes  states,  20.0 


State  of  Illinois 


50,430  Million  Miles 


Per  cent  of  all  traffic,  100.0 

Per  cent  of  Lakes  states  in  Illinois,  27.5 

Per  cent  of  Lakes  and  Plains  region  in  Illinois,  18.9 

Per  cent  of  U.  S.  total  in  Illinois,  5.6 
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In  describing  the  Illinois  travel-serving  business  we  used 
comparable  figures  for  the  state,  region,  and  nation.  In  this  way  we  were 
able  to  measure  and  analyze  the  state  business  sector  in  its  regional  and 
national  context.  The  extensive  information  on  passenger  traffic  across 
the  United  States  now  makes  it  possible  to  set  the  Illinois  travel  mar- 
ket in  its  regional  context  within  the  nationwide  pattern  of  intercity 
and  interstate  movement  of  people. 

Estimates  have  also  been  prepared  for  the  five  Great  Lakes 
states  and  for  the  twelve  states  in  the  North  Central  region  which 
included  both  the  Great  Lakes  and  Plains  states.  Passenger  traffic 
in  Illinois  adds  up  to  27  per  cent  of  the  183  billion  passenger  miles 
in  the  Lakes  states  combined.  Illinois  travel  also  looms  large  in  the 
traffic  pattern  on  the  whole  North  Central  region:  highways,  airways, 
and  railways  in  the  state  carry  19  per  cent  of  the  266  billion  passen- 
ger miles  in  the  Lakes  and  Plains  region  combined.  It  may  be  noted 
that  the  five  Lakes  states  account  for  seven-tenths  of  all  travel 


traffic  in  the  twelve-state  area. 
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Volume  of  Traffic  by  Automobile  on  Highways  in  Illinois 

The  Interstate  Commerce  Commission  figures 
show  that  in  the  country  as  a whole  nine-tenths  of  the  passenger  traf- 
fic between  cities  and  state  move  by  automobile.  The  total  volume  of 
automobile  travel  in  the  United  States  during  1965  was  820  billion 
passenger  miles.  This  does  not  include  daily  routine  automobile  uses 
such  as  driving  to  work,  shopping,  and  other  trips  within  the  neighbor- 
hood or  commutation  zone. 

Intercity  Passenger  miles  traveled  by  automobiles: 

United  States  .......  820,000  Million  miles 

Per  Cent  of  all  traffic,  90.3 

Great  Lakes  and  Plains  region  total  243,140  Million  miles 

Per  cent  of  all  traffic,  91.4 
Per  cent  of  U.S.  in  region  29.7 

Great  Lakes  states  total 166,  720  Million  miles 

Per  cent  of  all  traffic  90.9 

Per  cent  of  U.S.  in  Lakes  states,  20.3 

State  of  Illinois 43,  200  "MiT lion  miles 

Per  cent  of  all  traffic,  85.7 

Per  cent  of  Lakes  states  in  Illinois,  25.9 

Per  cent  of  Lakes 'and  Plains  region  in  Illinois,  17.8 

Per  cent  of  U.S.  total  in  Illinois,  5.3 
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Automobiles  were  driven  243  billion  miles  in  the  Great  Lakes 
and  Plains  region.  Automobile  drivers  in  the  five  Lakes  states  accounted 
For  167  billion  or  two-thirds  of  this  total.  Within  Illinois  43  bil- 
lion passenger  miles  were  driven  by  automobiles  between  cities.  Here  is 
a significant  difference  between  Illinois  and  the  nation  as  a whole. 

In  the  state  only  86  per  cent  of  intercity  traffic  moves  by  automobile. 
This  is  due  to  the  somewhat  higher  use  of  trains  and  much  higher  concen- 
tration of  air  traffic  in  Illinois. 

The  general  trends  of  highway  traffic  are  indicated  by  the  data 
on  fuel  consumed  by  highway  motor  vehicles  in  Illinois  as  presented  in 
Table  31.  Between  1954  and  1965  highway  fuel  consumption  rose  55 
per  cent  in  Illinois  as  compared  to  60  per  cent  in  the  nation.  The  aver- 
age annual  increase  in  the  state  was  4.0  per  cent  as  compared  to  4.3 
per  cent  nationally  (Table  10).  These  figures  also  indicate  that 
vehicles  on  Illinois  highways  consumed  5.1  per  cent  of  the  nation's 
fuel.  This  proportion  has  been  declining  since  1948.  The  five  Lakes 
states  report  19.9  per  cent  of  the  nation's  fuel  consumption;  this  ratio 
has  also  been  declining. 
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Table  31. 

Analysis  of  Fuel  Consumed  by  Highway  Motor  Vehicles 

in  Illinois  and  the  Great  Lakes  States  between  1948  and  1965 


Year 

Amount 

Consumed 

in 

Million 

Gallons 

Trend : 

to 

Ratio 

1954 

Per  Cent  of 

Total  in 

Per  Cent 
of  U.  S. 
in 

5 Lakes 
States 

State  of 
Illinois 

United 

States 

5 Lakes 
States 

United 

States 

1965 

3,635 

155 

160 

25.7 

5.12 

19.9 

1964 

3,496 

149 

152 

25.9 

5.15 

19.9 

1963 

3,330 

142 

145 

26.0 

5.16 

19.5 

1962 

3,201 

137 

139 

26.1 

5.19 

19.9 

1961 

3,102 

132 

134 

26.2 

5.23 

20.0 

1960 

3,016 

129 

130 

25.8 

5.21 

20.2 

1959 

2,917 

124 

127 

25.6 

5.18 

20.2 

1958 

2,841 

121 

120 

26.0 

5.32 

20.5 

1957 

2,755 

117 

117 

25.5 

5.31 

20.8 

1956 

2,607 

111 

113 

25.1 

5.19 

20.7 

1955 

2,551 

109 

108 

25.4 

5.34 

21.1 

1954 

2,345 

100 

100 

25.2 

5.29 

20.9 

1948 

1,761 

75 

69 

26.5 

5.78 

21.8 

Source : 

Compiled 

from  annual 

state  reports 

collect 

ed  by  the 

Bureau 

of  Public 

Roads  and  published  in 

Highway  Statistics. 

The  Great  Lakes  region  comprises  the  five  states  in  the 
East  North  Central  Division:  Illinois,  Indiana,  Ohio,  Michigan, 
and  Wisconsin. 


1 

5 
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Passenger  Transport  by  Illinois  Common  Carriers  - - 

The  nation's  passenger  carriers,  exclusive 
of  boats,  transported  noncommuter  passengers  88  billion  passenger  miles 
in  1965.  This  accounted  for  one-tenth  of  all  intercity  traffic.  About 
eight  per  cent  of  the  nation's  common  carrier  traffic  moves  through 
Illinois  and  generates  7.2  billion  passenger  miles.  In  both  Illinois 
and  the  nation  as  a whole  traffic  on  the  airways  accounts  for  more  than 
half  of  the  common  carrier  traffic.  The  total  carrier  traffic  in  the 
Lakes  states  was  nearly  17  billion  passenger  miles,  or  18.9  per  cent 
of  the  national  total.  A large  portion  of  the  carrier  traffic  in  the 
Great  Lakes  region  moves  through  Illinois.  More  details  on  this  traffic 
is  given  in  Table  30. 

Intercity  passenger  miles  traveled  by  common  carriers,  except  boats: 


United  States 88,100  Million  miles 

Per  cent  of  all  traffic,  9.7 

Great  Lakes  and  Plains  region  total  23,010  Million  miles 

Per  cent  of  all  traffic,  8.6 


Per  cent  of  U.  S.  in  region,  26.1 

Great  Lakes  states  total  ..  16,670  Million  miles 

Per  cent  of  all  traffic,  9.1 

Per  cent  of  U.  S.  in  Lakes  states,  18.9 

State  of  Illinois 7,220  Million  miles 

Per  cent  of  all  traffic,  14.3 

Per  cent  of  Lakes  states  in  Illinois,  43.3 

Per  cent  of  Lakes  and  Plains  region  in  Illinois,  31.4 

Per  cent  of  U.  S.  total  in  Illinois,  8.20 
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Volume  of  Travel  from  Other  States  - - 

In  the  nation  as  a whole  about  four-fifths 
of  the  intercity  passenger  miles  are  traveled  within  the  state  of  resi- 
dence. One-fifth  of  the  traffic  outside  th«  daily  commuting  zone  is 
accounted  for  by  interstate  trips.  During  1965,  these  trips  generated 
189  billion  passenger  miles  that  crossed  one  or  more  state  lines.  Here 
are  the  figures  on  the  share  of  this  interstate  passenger  traffic  received 
by  the  Midwest,  the  Great  Lakes  area,  and  Illinois.  These  data  will  be 
discussed  in  the  next  Part  along  with  expenditures  for  travel. 

Interstate  passenger  miles  traveled  by  all  modes  of  transpor tation: 

United  States  ...  .......  188,600  Million  miles 

Per  cent  of  all  traffic,  20.8 

Great  Lakes  and  Plains  region  total  . . . 55,120  Million  miles 

Per  cent  of  U.  S.  in  region,  29.2 

Great  Lakes  states  total 37,960  Million  miles 

Per  cent  of  U.  S.  in  Lakes  states  20.1 
Per  cent  of  Lakes  and  Plains  region,  68.9 

State  of  Illinois  10,460  Million  miles 

Per  cent  of  all  traffic,  20.7 

Per  cent  of  Lakes  states  in  Illinois,  27.6 

Per  cent  of  Lakes  and  Plains  region  in  Illinois,  18.9 

Per  cent  of  U.  S.  total  in  Illinois,  5.5 


PART  IV.  TOURIST  AND  TRAVEL  EXPENDITURES  IN  ILLINOIS 


Expenditures  for  All  Travel  - - 


All  travelers  on  trips  away  from  home 
spent  $2  billion  in  Illinois  during  1965.  This  estimate  includes 
$810  million  spent  by  Illinois  people  on  trips  within  their  home  state. 
It  is  estimated  that  visiting  out-of-state  travelers  spent  $1.2  bil- 
lion on  trips  in  Illinois.  The  spending  can  be  divided  another  way  by 
major  purpose  of  trips:  Vacation  and  pleasure  tiips  accounted  for  $1.4 
billion,  or  two-thirds  of  the  total.  Travel  expenditures  of  businessmen 
are  estimated  to  be  $605  million.  These  combined  expenditures  covered 
the  cost  of  traveling  fifty  billion  passenger  miles  by  all  modes  of 
transport  in  Illinois.  This  assumes  an  average  cost  of  4.0  cents  per 
passenger  mile  for  all  Illinois  travel. 


Expenditures  for  all  travel  away  from  home $2,030  Million 

Proportion  of  Great  Lakes  states,  32.8  per  cent 

Pleasure  and  personal  trips  1,425  Million 

Business  trips  605  Million 

Intercity  passenger  miles  traveled  by  all  modes  of 

transportation  away  from  home,  miles  . . . 50,430  Million 
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Out-of -State  Travelers  and  Their  Spending  - - 

Visiting  travelers  from  other  states  spent 
$1.2  billion  in  Illinois  during  1965.  This  was  the  spending  of  twenty- 
six  million  party-trips  from  other  states  who  visited  Illinois  or  passed 
through  the  state  on  the  way  to  other  destinations.  The  parties  brought 
fifty-two  million  visitors  or  person-trips  to  the  state.  (The  terms 
party-trip  and  person-trip  are  used  to  emphasize  the  fact  that  the  same 
party  or  person  may  make  several  trips  to  the  state.) 

Expenditures  by  Out-of-State  Travelers  $1,220  Million 

Proportion  of  Great  Lakes  states,  * 33.4  per  cent 


Out-of-State  Party-Trips  to  or  passing  through 

Illinois  for  Business  or  Pleasure  26  Million 

Out-of-State  Person-Trips  or  Visits  to  Illinois  52  Million 

Passenger  Miles  traveled  on  Interstate 

Trips-  in  Illinois 10,460  Million 


Proportion  of  Intercity  traffic,  21  per  cent 

The  parties  from  other  states  traveled  ten  billion  passenger 
miles  in  Illinois  by  all  modes  of  transportation.  About  86  per  cent 
traveled  by  automobile.  Ten  per  cent  were  transported  by  airlines, 
two  per  cent  by  railways,  and  two  per  cent  by  intercity  buses.  Air 
travel  looms  large  in  the  transport  pattern  in  Illinois  because  of  its 
strategic  location  in  the  nation's  commercial  air  traffic  pattern.  Air- 
lines are  most  highly  developed  between  the  Northeast  and  the  North 
Central  portion  of  the  country;  and  it  is  from  the  Northeast  that  Illinois 
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receives  the  largest  portion  of  its  inter-regional  traffic. 

These  figures  include  all  classes  of  interstate  travelers 
and  their  expenditures  while  conducting  business  in  Illinois,  tour- 
ing the  state,  taking  a vacation,  or  visiting  for  personal  reasons. 
About  half  are  en  route  to  other  states;  they  enter  Illinois  as  pass- 
through traffic.  It  is  estimated  that  more  than  half  of  the  visitors 
leave  the  state  the  same  day  they  enter.  The  large  volume  of  short 
visits  and  the  large  number  of  persons  who  visit  friends  and  relatives 
reduce  the  average  expenditure  per  party. 

In  spite  of  this,  visiting  travelers  from  other  states 
account  for  the  major  portion  of  travel  expenditures.  Interstate  trips 
are  longer;  they  include  more  vacations  and  long  business  trips.  Inter 
state  travel  parties  are  larger. 

Trips  by  out-of-state  visitors  accounted  for  a fifth  of  the 
passenger  miles  of  traffic  between  cities  in  the  state,  but  their  spend 
ing  amounted  to  six-tenths  of  all  expenditures  for  away-f rom-home 


travel  in  Illinois. 


I 
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Economic  Importance  of  Travel  Activities  in  Illinois  - - 

Trips  away  from  home  by  Illinois  residents 
and  by  visitors  to  the  state  generate  a market  for  goods  and  services 
equal  to  about  nine  per  cent  of  the  $21  billion  retail  business  in  the 
state.  This  explains  why  instate  and  out-of-state  travelers  contribute 
an  important  part  of  the  consumer's  market  in  Illinois.  We  have  noted 
that  catering  to  the  needs  of  travelers  along  with  local  clientele  has 
created  a $3.8  billion  sector  of  retail  business  which  adds  up  to  one- 
fifth  of  the  $21  million  Illinois  retail  enterprise.  The  $2  billion 
spent  by  all  travelers  is  equal  to  more  than  half  the  receipts  of  firms 
at  the  service  of  travelers,  exclusive  of  transport  utilities. 

Expenditures  of  all  Away- from- Home  Travelers  $2,030  Million 

Proportion  of  retail  and  service  business,  9.4  per  cent 
Proportion  of  travel-serving  business,  53  per  cent 

Expenditures  of  Out-of-state  travelers  1,220  Million 

Proportion  of  retail  and  service  business,  5.7  per  cent 
Proportion  of  travel-serving  business,  32  per  cent 

Sales  of  Travel-Serving  Business  $3,813  Million 

Proportion  of  all  retail  and  service  business,  18  per  cent 


Sales  of  All  Retail  Trade  and  Service  . . 


$21,520  Million 
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Growth  of  Expenditures  by  All  Travelers  -- 

The  $2.0  billion  spent  by  all  travelers 
in  the  State  of  Illinois  during  1965  was  more  than  twice  the  $862 
million  spent  in  1948.  The  increase  during  the  eleven  years,  1954-65, 
was  70  per  cent,  as  compared  to  a rise  of  87  per  cent  in  the  United 
States.  This  amounted  to  an  average  annual  rate  of  increase  of  4.8 
per  cent  in  Illinois  as  compared  to  5.7  per  cent  in  the  United  States 
(Tables  10,32,  and  33). 

It  is  notable  that  all  domestic  travel  spending  in  Illinois 
has  risen  faster  than  the  4.5  per  cent  growth  rate  for  all  retail  bus- 
iness which  is  also  the  rate  for  the  combined  receipts  in  the  firms  at 
the  service  of  travelers,  exclusive  of  transport  utilities. 

Again,  it  may  be  noted  that  spending  by  all  persons  for  trips 
away  from  home,  has  risen  30  per  cent  faster  than  the  3.7  per  cent  rate 
for  receipts  in  establishments  rendering  personal  services  to  travelers, 
such  as  lodging,  eating,  and  recreation.  On  the  other  hand  receipts  of 
auto  services  have  risen  5.8  per  cent  annually  - - 20  per  cent  faster 


than  travel  expenditures. 
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Table  32. 

Total  Travel  Expenditures  in  Illinois  between  1948  and  1965 

These  are  domestic  expenditures  by  travelers  away  from  home 
for  business  and  pleasure,  including  both  Illinois  and  out- 
of-state  residents.  They  do  not  include  several  types  of 
expenditures  made  at  home  in  preparation  for  travel,  busi- 
ness, and  recreation. 


Year 

Total 

Travel 
Expendi- 
tures in 
Millions 

Per  Cent  of 
Illinois 
Travel- 
Serving 
Business 

Per  Cent 

of 

Illinois 

Retail 

Business 

Per  Cent 

U.  S. 

Total 

in 

Illinois 

1965 

$2,030 

53.2 

9.4 

6.7 

1964 

1,876 

54.2 

9.5 

6.7 

1963 

1,778 

54.2 

9.5 

6.8 

1962 

1,705 

54.1 

9.6 

6.9 

1961 

1,619 

53.9 

9.9 

6.9 

1960 

1,614 

52.5 

9.4 

7.0 

1959 

1,561 

51.7 

9.3 

7.1 

1958 

1,473 

52.3 

9.5 

7.1 

1957 

1,427 

51.5 

9.4 

7.1 

1956 

1,358 

52.3 

9.1 

7.2 

1955 

1,261 

51.1 

8.7 

7.3 

1954 

1,195 

51.8 

9.0 

7.4 

1948 

862 

52.6 

8.8 

7.6 

Sources:  The  expenditures  by  in-state  and  out-of-state  resi- 
dents traveling  away  from  home  were  estimated  on  the  basis  of  highway 
traffic  counts  and  vehicle-miles  traveled;  vehicle  classification  data; 
travelers  in  states  and  to  national  parks  and  from  national  surveys; 
and  on  the  basis  of  statistics  on  the  sales  and  receipts  of  firms  at  the 
service  of  travelers,  as  shown  in  later  tables.  These  estimates  were 
cross-checked  against  benchmark  economic  data  in  several  ways.  Compar- 
able figures  for  the  nation  were  prepared  for  1948  to  1965,  of  which 
the  Illinois  figures  were  a proportion. 
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Table  33. 

Comparative  Trends  of  Total  Travel  Expenditures 
in  Illinois  and  the  Unites  States 
between  1948  and  1965 

Base  1954:  Figure  for  1954  equals  100. 


Year 

Trend  of  All  Travel 

Spending 

Tr  end  of 
Sales  and 

Business 

Receipts 

State  of 
Illinois 

United 

States 

Travel 

Service 

Retail 

Business 

1965 

170 

187 

165 

163 

1964 

157 

173 

150 

150 

1963 

149 

162 

142 

141 

1962 

143 

153 

137 

134 

1961 

135 

145 

130 

123 

1960 

135 

143 

133 

129 

1959 

131 

136 

131 

126 

1958 

123 

128 

122 

117 

1957 

119 

124 

120 

115 

1956 

114 

116 

113 

112 

1955 

106 

107 

107 

110 

1954 

100 

100 

100 

100 

1948 

72 

70 

71 

74 
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These  differential  trends  are  characteristic  of  the  shifts 
in  the  consumption  patterns  of  American  families  and  the  expanding  use 
of  automobiles.  First,  note  that  income  of  Illinois  people  has  been 
rising  5.0  per  cent  annually,  somewhat  faster  than  travel  spending 
within  the  state.  Figures  show  that  domestic  travel  spending  in  the 
nation  has  been  growing  faster  than  income,  and  the  same  is  true  of 
spending  abroad.  Illinois  people  have  probably  been  expanding  their 
travel  expenditures  at  the  same  rate,  but  the  incremental  spending  is 
probably  made  in  other  states.  The  state  has  an  outgoing  balance  in 
the  interstate  exchange  of  travel  money:  Illinois  originates  more  travel 
to  other  states  than  it  receives  from  these  same  states. 

Most  of  the  differential  trend  in  (1)  spending  for  travel  and 
(2)  purchases  of  goods  and  services  related  to  travel,  however,  is  prob- 
ably due  to  shifts  in  the  spending  of  American  families  that  are  related 
to  travel,  vacations,  and  recreational  activities.  Note  that  all  spend- 
ing for  travel  can  be  divided  into  three  lumps:  outlays  at  home  for 
goods,  services,  and  equipment  in  preparation  for  trips;  outlays  along 
the  route  which  for  the  most  part  represent  purchases  of  lodging,  food, 
automobile  services,  and  recreation;  and  outlays  at  the  destination 
point . 


Consider  business  travel  first:  businessmen  apparently  are  mak 
ing  larger  outlays  at  home  and  relatively  smaller  purchases  en  route 
and  at  destinations.  The  expanded  use  of  private  automobiles  by  business 
men  has  operated  to  concentrate  more  expenditures  at  home  in  preparation 


-87- 


for  trips,  to  increase  the  outlays  for  automobile  service  en  route,  but 
to  drastically  reduce  the  demand  for  lodging  and  food  services  both 
en  route  and  at  destinations.  At  the  same  time,  the  demand  for  recrea- 
tion service  is  being  transferred  out  of  the  traditional  types  of  com- 
mercial establishments  and  dispersed  over  wider  areas.  Personal-operated 
transport  facilities  make  it  possible  for  businessmen  to  write  their  own 
schedule,  to  move  into  a city  or  state,  attend  to  business,  and  then  move 
on. 


The  rapid  expansion  of  air  travel  by  businessmen  has  had  much 
of  the  same  consequence.  Here  the  demand  for  personal  services  en  route 
and  at  destination  have  been  reduced,  while  airline  revenues  have  increased, 
along  with  receipts  of  automobile  rental  services  and  other  flexible  facil- 
ities. While  business  conventions  have  increased,  a considerable  part 
of  the  new  business  has  flowed  into  channels  outside  the  metropolitan 
convention  facilities.  There  are  suggestions  by  administrators  that  busi- 
ness meetings  can  be  held  more  conveniently  and  expeditiously  in  small 
groups  within  the  sales  territories.  New  communication  facilities  also 
are  expediting  business  affairs  from  day  to  day  without  the  necessity  of 
meetings  at  home  offices. 

Family  travel  has  followed  much  of  the  same  trend:  more  goods 
and  equipment  are  purchased  at  home.  Some  of  these  purchases,  such  as 
camping  equipment  and  sporting  goods,  alleviate  the  demand  for  lodging, 
eating,  and  recreation  on  the  trip.  This  has  brought  a marked  change  in 


resort  clientele:  with  the  flexible  automobile  schedule  and  the  wide- 
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spread  distribution  of  different  types  of  accommodations , the  stopover 
at  selected  points  for  lodging  and  recreation  is  a touch  and  go  affair. 
For  example,  a recent  study  of  tourist  parties  in  Michigan  shows  that 
while  people  who  stop  in  hotels  and  motels  have  the  shortest  stay  of  any 
single  group,  those  who  stay  in  resort  hotels  and  tents  have  the  next 
shortest  stays  (Michigan  Tourism,  Vol.  I,  1965,  pp.  109-113). 

There  is  another  reason,  too,  why  the  receipts  of  gasoline  and 
other  automobile  services  have  been  rising  5.8  per  cent  annually  while 
travel  spending  was  rising  4.8  per  cent.  Many  factors  have  multiplied 
the  use  of  the  automobile  in  the  family  and  in  business.  One  of  these 
new  uses  is  for  pleasure  driving,  short  family  trips  and  outdoor  recrea- 
tion within  a few  miles  of  home.  Apparently,  the  American  family  is 
finding  a larger  proportion  of  its  recreation  participation  within  easy 
driving  distance.  Brief  periods  of  time  from  business  and  family  affairs 
can  now  be  used  for  short  recreation  trips.  These  journeys  have  appar- 
ently increased  faster  than  long  trips. 

This  is  not  to  say  that  travel  and  the  movement  of  persons 
between  cities  is  not  expanding:  The  point  is  that  the  character  of 
travel  spending  is  undergoing  a change.  It  is  not  so  much  an  isolated 
sector  of  business  and  family  life  as  formerly.  Apparently,  American 
social  life  is  becoming  mobilized  to  a much  greater  extent  so  that  more 
of  the  activities  in  the  family  and  business  pattern  are  taken  on  the 
move.  The  old  concept  of  a vacation  trip  that  was  paid  for  at  an  iso- 
lated resort  no  longer  encompasses  the  cost  of  moving  about. 
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Growth  of  Interstate  Travel  Expenditures  - - 

Spending  in  Illinois  by  visitors  from 
other  states  rose  from  $718  million  in  1948  to  $1.2  billion  in  1965. 

The  eleven-year  growth  since  1954  represents  a 69  per  cent  increase  in 
Illinois  as  compared  to  91  per  cent  in  the  nation  (Tables  34  and  35). 
Meanwhile  receipts  of  the  entire  Illinois  travel-serving  business  rose 
65  per  cent,  while  receipts  from  lodging,  eating,  and  recreation  increased 
only  50  per  cent. 

The  somewhat  higher  growth  rate  for  out-of-state  expenditures  has 
brought  a slight  increase  in  the  proportion  of  travel-service  receipts  that 
may  be  attributed  to  the  out-of-state  market,  as  noted  in  Table  34.  Like- 
wise a slight  rise  has  occurred  in  the  ratio  of  retail  business  that  may 
be  attributed  to  the  spending  brought  into  the  state  by  travelers.  Since 
tourism  to  Illinois  has  not  kept  up  with  the  nation's  interstate  travel 
market,  the  proportion  of  the  U.S.  total  spent  in  the  state  has  declined 
from  7.6  per  cent  in  1954  to  6.7  per  cent  in  1965. 

Thus,  while  spending  for  travel  has  increased  in  Illinois  and 
the  Mid-West,  these  areas  have  not  kept  pace  with  the  national  trend 
The  growth  has  occurred  along  the  Eastern  Seaboard  and  the  Gulf,  in  the 
Southwest,  and  in  California.  People  in  Illinois  and  the  Lakes  states 
have  more  money  to  spend  for  travel,  but  they  are  taking  larger  portions 
of  their  travel  budget  to  these  growth  area. 
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Table  34. 

Expenditures  by  Out-Of-State  Travelers  in  Illinois  between  1948  and  1965 

These  are  the  amounts  spent  by  tourists  and  business  travelers 
from  other  states  visiting  or  passing  through  Illinois  on 
one-day  or  over-night  trips.  Expenditures  made  at  home  in 
preparation  for  trips  are  not  included. 


Year 

Out-Of-State 

Travel 

Expendi- 
tures in 

Millions 

Per  cent  of 
Illinois 
Travel- 
S pending 

Business 

Per  Cent  of 

Illinois 

Retail 

Busi- 

ness 

Per  Cent 

United 
States 
Total 
in  111. 

1965 

$1,220 

32.0 

5.  7 

6.  7 

1964 

1,114 

32.2 

5. 6 

6.  6 

1963 

1,056 

32.2 

5. 6 

6.  7 

1962 

1,009 

32.0 

5.  7 

6.8 

1961 

958 

31.9 

5.9 

6.9 

1960 

968 

31.5 

5.  7 

7. 1 

1959 

940 

31.2 

5.6 

7.  2 

1958 

866 

30.8 

5.6 

7.  2 

1957 

844 

30.4 

5.5 

7.  2 

1956 

811 

31.2 

5.4 

7.4 

1955 

761 

30.8 

5.  2 

7.5 

1954 

723 

31.4 

5.5 

7.6 

1948 

718 

31.6 

5.3 

7.  7 

Sources:  The  expenditures  of  out-of-state  tourist  and  busi- 

ness travelers  were  estimated  on  the  basis  of  the  number  of  out-of- 
state  travel  trips;  the  mileage  traveled  by  out-of-state  passenger  cars 
on  highways;  vehicle  classification  data;  estimated  mileage  traveled  by 
common  carriers  and  passenger  revenues;  ratios  and  averages  of  travel 
expenditures  calculated  from  surveys  of  travelers  in  states  and  to 
national  parks  and  from  national  surveys;  and  on  the  basis  of  statistics 
on  sales  and  receipts  of  firms  at  the  service  of  travelers  shown  on  later 
tables.  These  estimates  were  cross-checked  against  benchmark  travel 
data  in  several  ways.  Comparable  figures  for  the  nation  were  prepared 
in  more  detail  of  which  the  state  figures  were  a proportion. 
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Table  35. 

Trends  of  Interstate  Tourist  Expenditures  in  Illinois 

and  the  United  States  Compared  with  the  Trend  of 
Receipts  in  Lodging,  Eating,  and  Recreation  Services 
between  1948  and  1965. 

Ratio  to  1954:  Figure  for  1954  equals  100. 


Year 

Trend  of  Out-of 
State  Spending 

State  of 

Illinois 

United 

States 

Trend 

Travel- 

Serving 

Business 

of  Receipts  in 

Lodging,3 

Eating, 

Recreation 

1965 

169 

191 

165 

150 

1964 

154 

176 

150 

135 

1963 

146 

165 

142 

127 

1962 

140 

155 

137 

121 

1961 

133 

147 

130 

11.5 

1960 

134 

144 

133 

117 

1959 

130 

138 

131 

116 

1958 

120 

126 

122 

109 

1957 

117 

123 

120 

108 

1956 

112 

116 

113 

107 

1955 

105 

10  7 

107 

104 

1954 

100 

100 

100 

100 

1948 

72 

71 

71 

78 

aTrend  of  receipts  in  commercial  lodging,  eating,  and  recrea- 
tion establishments. 


i 
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Illinois'  Share  of  the  Regional  and  National  Travel  Market  - - 

The  $2  billion  spent  by  all  travelers  in 
Illinois  last  year  was  6.7  per  cent  of  the  national  total  of  $30  bil- 
lion. The  combined  expenditures  in  the  five  Lakes  states  add  up  to 
$6.2  billion,  or  20.5  per  cent  of  the  national  total.  Illinois  received 
nearly  one-third  of  the  expenditures  by  travelers  in  the  Lakes  region. 

Illinois'  share  of  the  nation's  population  is  5.5  per  cent; 
its  share  of  the  nation's  travel  traffic  as  measured  by  all  intercity 
passenger  miles  is  5.6  per  cent.  The  state  has  6.4  per  cent  of  the 
nation's  retail  business,  along  with  6.5  per  cent  of  receipts  in  per- 
sonal travel--lodging,  eating,  and  recreation,  as  shown  in  Table  3. 

Total  domestic  U.S.  travel  expenditures,  1965  $30,230  Million 

Pleasure  and  personal  travel  $21,970  Million 

Business  travel  trips  8,260  Million 

Total  expenditures  in  Lakes  and  Plains  region  $ 8,560  Million 

Proportion  of  U.  S.  total,  28.3  per  cent 

Total  expenditures  in  five  Lakes  states $ 6,192  Million 

Proportion  of  U.  S.  total,  20.5  per  cent 

Total  expenditures  in  State  of  Illinois  $ 2,030  Million 

Proportion  of  five  Lakes  states  total,  32.7  per  cent 
Proportion  of  Lakes  and  Plains  region,  23.7  per  cent 
Proportion  of  U.  S.  total,  6.7  per  cent 
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These  expenditure  figures  now  make  it  possible  to  put  a price 
tag  on  the  travel  traffic  figures  in  Part  III.  When  Americans  spent 
$30.2  billion  for  domestic  travel,  in  1965,  they  paid  the  bill  for  the 
908  billion  passenger  miles,  exclusive  of  commutation.  This  was  an  aver- 
age cost  of  3.3  cents  per  person  per  mile  for  all  away- from- home  expen- 
ses: Transportation,  lodging,  food,  recreation  and  other  out-of-pocket 

costs.  There  were  sizeable  outlays  made  at  home  for  goods  and  services 
in  preparation  for  travel,  most  of  which  are  not  usually  added  into  the 
travel  bill. 

Travelers  in  the  Great  Lakes  and  Plains  region  paid  $8.6  bil- 
lion for  traveling  266  billion  miles  at  an  average  cost  of  3.2  cents 
per  mile.  The  travel  bill  for  the  Lakes  states  alone  was  $6.2  billion 
to  cover  the  cost  of  183  billion  passenger  miles  at  an  average  cost  of 
3.4  cents  per  mile.  All  travelers  in  Illinois  paid  $2.0  billion  for 
the  cost  of  50.4  billion  passenger  miles,  but  here  the  average  rose  to 
4.0  cents  per  mile. 

It  should  be  pointed  out  that  these  averages  cover  all  away-from- 
home  expenditures  and  not  merely  transportation  fares.  Therefore,  they 
are  not  comparable  with  the  average  fare  or  the  average  revenue  per  mile 
frequently  quoted  by  railways,  buses,  and  airlines.  Most  of  the  passen- 
gers move  by  automobile  which  is  considerable  more  economical  than  public 


carriers . 
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It  is  notable  that  the  average  rate  of  spending  in  Illinois 
is  about  20  per  cent  above  the  national  rate.  There  are  several  reasons 
for  this  large  differential.  In  the  first  place,  the  higher  disposable 
incomes  in  the  urbanized  states  of  Northeastern  America  result  in  higher 
average  spending  for  all  items  in  the  family  budget,  including  travel, 
then  are  characteristic  of  all  the  nation  as  a whole.  Secondly,  travelers 
in  general  and  particularly  travelers  in  the  Great  Lakes  states  make 
heavier  outlays  in  urban  area  than  they  do  in  rural  sections.  They  also 
spend  large  sums  at  destination  and  terminal  points,  such  as  Chicago, 
which  are  not  shared  by  areas  through  which  travel  parties  pass. 

Illinois'  travel  market  also  draws  from  several  of  the  Plains 
states  west  of  the  Mississippi,  especially  Iowa  and  Missouri.  The  com- 
bined Lakes  and  Plains  region  had  total  travel  expenditures  of  $8.56 
billion  or  28.3  per  cent  of  the  national  total.  The  travel  spending  in 
Illinois  comprises  23. 7 per  cent  of  the  total  in  this  broad  North  Cen- 
tral region.  This  is  a significant  proportion  in  view  of  the  fact  that 
Illinois  has  only  19.7  per  cent  of  the  North  Central  population  and 
reports  only  17.6  per  cent  of  sales  and  receipts  in  automobile  services, 
Table  5.  The  explanation  for  the  differential  is  found  in  two  factors. 
Illinois  has  23.2  per  cent  of  the  disposable  income  of  the  North  Central 
region,  and  thereby  Illinois  residents  generate  more  travel  spending. 
Illinois  also  attracts  a larger  share  of  visitors  from  other  states  and 
regions,  and  once  the  touri-stsr  businessmen  are  in  the  metropolitan 
vortex  they  have  a high  rate  of  spending. 
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Illinois1  Share  of  Interstate  Travel  Market  - - 

The  $1.2  billion  spent  by  out-of-state 
visitors  in  Illinois  last  year  was  6.7  per  cent  of  the  $18  billion 
spent  on  interstate  trips  in  the  nation.  The  total  for  the  five  Lakes 
states  was  $3.6  billion,  or  20.2  per  cent  of  the  national  total.  One- 
third  of  the  five-state  total  is  estimated  to  be  in  Illinois.  About 
$5.0  billion  was  spent  by  interstate  travelers  in  the  Lakes  and  Plains 
region,  which  is  28  per  cent  of  the  U.S.  total.  It  is  notable  that 
almost  three-fourths  of  the  twelve-state  total  was  spent  in  the  five 
Lakes  states.  Anyway  one  looks  at  it  travel  traffic  and  spending  for 
travel  seem  to  converge  on  Illinois. 


Domestic  interstate  travel  expenditures,  1965  . . . $18,120  Million 

Expenditures  in  Lakes  and  Plains  region  $ 5,020  Million 

Proportion  of  U.  S.  total,  27.7  per  cent 

Expenditures  in  five  Lakes  states  $ 3,656  Million 

Proportion  of  U.  S.  total,  20.2  per  cent 
Expenditures  in  State  of  Illinois  $ 1,220  Million 


Proportion  of  five  Lakes  states,  33.4  per  cent 
Proportion  of  Lakes  and  Plains  region,  24.3  per  cent 
Proportion  of  U.  S.  total,  6.7  per  cent 
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These  expenditure  figures  can  be  tied  into  the  figures  on 
interstate  passenger  travel  presented  in  Part  III.  Americans  paid 
$18.1  billion  for  traveling  189  billion  passenger  miles.  This  implies 
an  average  cost  of  9.6  cents  per  mile  of  interstate  traffic  as  compared 
to  3.3  cents  for  all  intercity  travel.  Interstate  travel  is  more  expen- 
sive for  several  reasons.  Travelers  between  states  are  more  likely  to 
go  by  common  carriers,  where  they  incur  heavier  transportation  costs. 
They  more  frequently  spend  the  night  away  from  home,  they  use  commercial 
facilities  more  frequently,  and  they  incur  higher  expenses  for  lodging, 
food,  and  other  necessities. 

During  1965,  55  billion  passenger  miles  or  29  per  cent  of 
the  nation's  interstate  passenger  traffic  was  originated  in  or  passed 
through  the  North  Central  region,  including  the  Great  Lakes  and  Plains 
states.  These  twelve  states  contain  28  per  cent  of  the  nation's  popula- 
tion, but  they  receive  29  per  cent  of  the  nation's  personal  income,  and 
they  report  29  per  cent  of  the  retail  business,  along  with  29  per  cent 
of  the  receipts  of  firms  catering  to  the  traveling  public.  Travelers 
journeying  on  interstate  trips  spent  $5  billion  within  the  Lakes  and 
Plains  region,  which  adds  up  to  28  per  cent  of  the  nationwide  total. 

The  average  expenditure  per  passenger  mile  then  in  the  twelve  states 
combined  was  9.1  cents  per  mile. 

The  five  Great  Lakes  states  received  38  billion  miles  of 
interstate  passenger  traffic.  This  was  20  per  cent  of  the  national 
total.  It  means  that  the  five  Great  Lakes  states  received  69  per  cent 
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of  the  interstate  traffic  that  moved  within  the  Lakes  and  Plains  region. 
Travelers  on  interstate  trips  in  the  Lakes  states  spent  $3.6  billion, 
or  20  per  cent  of  the  national  total.  The  average  expenditure  was  9.6 
cents  per  passenger  mile.  Likewise  the  Lakes  region  has  one-fifth  of  the 
nation's  receipts  in  all  firms  catering  to  the  traveling  public--with 
about  the  same  ration  in  personal  services  and  in  automobile  services. 

Illinois  has  an  advantage  in  respect  to  this  interstate  traffic-- 
more  than  10  billion  miles  of  interstate  passenger  traffic  entered  or 
passed  through  Illinois  during  1965.  This  traffic  from  outside  the 
state  made  up  one-fifth  of  the  intercity  traffic  within  Illinois. 

The  travelers  on  these  interstate  trips  spent  $1.2  billion 
within  the  state.  Thus,  while  accounting  for  5.5  per  cent  of  the  nation's 
interstate  passenger  miles  they  spent  6.7  per  cent  of  the  nation's  expen- 
ditures for  interstate  travel.  The  average  expenditure  was  11.7  cents 
per  passenger  mile,  a rate  20  per  cent  above  the  average  for  the  nation 
and  the  surrounding  states  in  the  North  Central  region.  Thus,  while 
Illinois  receives  18.9  per  cent  of  interstate  travel  in  the  Great 
Lakes  and  Plains  states  combined,  these  travelers  spent  24.3  per  cent 
of  the  region's  out-of-state  travel  expenditures.  Again,  while  Illinois 
receives  27.6  per  cent  of  interstate  traffic  in  the  Great  Lakes  area, 
the  state  receives  33.4  per  cent  of  the  spending  for  these  out-of- 


state trips. 
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The  advantages  of  Illinois  as  a Mecca  for  interstate  travel 
is  reflected  in  the  receipts  of  the  six  classes  of  business  in  Illinois 
that  cater  to  travelers.  For  example,  Illinois  reports  25.4  per  cent 
of  the  five-state  total  receipts  in  gasoline  service  stations,  but  it 
reports  32.2  per  cent  of  the  personal  travel  services  which  provide 
lodging,  eating,  and  recreation  for  travelers.  A large  portion  of  the 
intercity  passenger  traffic  in  Illinois  is  bound  for  metropolitan  cen- 
ters as  its  destination.  Travelers  find  that  these  metropolitan  and 
terminal  centers  have  a heavy  concentration  of  business  services.  This 
is  reflected  in  the  fact  that  Illinois  alone  has  36.3  per  cent  of  the 
lodging  receipts  in  the  Great  Lakes  area.  Airfields  in  the  state  enplane 
half  of  the  airline  passengers  in  the  five  Lakes  states. 

The  relatively  high  average  spending  in  Illinois  can  be  indi- 
cated by  the  contrast  between  average  expenditures  of  interstate  travelers 
above  the  Ohio  River  and  in  the  states  south  of  the  Ohio.  The  four  East 
South  Central  states,  located  to  the  south  of  Illinois  between  the  Ohio 
River  and  the  Gulf,  receive  8.2  per  cent  of  the  nation's  interstate  pas- 
senger traffic,  but  while  traversing  these  states  travelers  spend  only 
5.1  per  cent  of  the  nation's  interstate  travel  expenditures.  The  average 
expenditure,  then,  is  5.9  cents  per  passenger  mile-- just  half  the  aver- 


age in  Illinois  and  two-thirds  the  national  average. 
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Origin  of  Illinois  Visitors 


As  a host  state,  Illinois  exerts  a strong 
influence  on  travelers  beyond  its  neighbors,  especially  in  states  to  the 
northeast.  As  a contributor  to  the  streams  of  interstate  travel,  Illinois 
plays  an  even  more  conspicuous  role : Illinois  travelers  are  found  every- 
where--along  with  tourists  from  Ohio,  Texas,  and  California.  The  state 
sends  more  travelers  to  other  states  than  it  receives  from  them. 

Nearly  half  of  the  visitors  to  Illinois  come  from  the  adjacent 
states.  The  six  border  states  supply  49  per  cent  of  the  travelers  to 
Illinois  (Table  36).  In  rank  order  of  importance  these  are: 


Indiana 13.5% 

Missouri 9.4 

Wisconsin 8.8 

Iowa 8.0 

Michigan 7.9 

Kentucky . 1.5 


These  border  states  contribute  41  per  cent  of  the  out-of-state  students 
enrolled  in  Illinois  colleges,  and  they  send  51  per  cent  of  the  out- 
of-state  campers  to  Illinois  state  parks  (Table  37). 

There  is  a rather  close  relation  between  the  channels  of  inter- 
state migration  in  America  and  the  traffic  arteries  followed  by  interstate 


tourist  and  business  travel.  In  1960  two  and  a quarter  million 
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Table 

State  and  Regional  Origin  of  Out-of-State  Visitors  to  Illinois 
Per  Cent  of  Visitors  from  Regions  or  States 


Region  or  State 


Sub-Totals  Grand  Total 


Northeast  . . 


New  England  ...........  3.7 

Middle  Atlantic  .........  11.2 


North  Central 

East  North  Central  .39.7 


Ohio  .....  ..........  9. 5 

Indiana  ............  . 13.5 

Michigan  .............  7.9 

Wisconsin  ............  8.8 

West  North  Central.  ...........  24.0 


South 


14.9 


63.  7 


12.0 


South  Atlantic  .....  5.6 
East  South  Central  ...  3.4 
West  South  Central  ...  3.0 


West  ..........................  7.  1 

Mountain  .........  3.0 

Pacific  .........  4.1 

Canada  ..........  2.0 

Other  Foreign  0.3 

TOTAL  .....................  . 100.0 

Border  States  ...........  49.1 

f- 

Indiana  . . 13.5 

Missouri  9.4 

Wisconsin  8.8 

Iowa  8.0 

Michigan  ...  .......  7.9 

Kentucky  . 1.5 

<n  ~ 
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Table  37. 

State  and  Regional  Origin  of  Campers,  Out-of-State  Students, 
and  Migrants  to  Illinois 

Per  Cent  of  Visitors  from  Regions  or  States 


Region  or  State 

Campers 
in  Parkk 

College 

Students 

Migrants  to 
Illinois 

Northeast  . . 

11.  7 

25.8 

12.6 

New  England  

2.  7 

5.5 

2.6 

Middle  Atlantic  . . . 

9.0 

20. 3 

10.0 

North  Central  ..... 

66.  7 

54.  2 

56.9 

East  North  Central  . , 

40.4 

33.9 

28.8 

Ohio 

10.6 

8.0 

4.5 

Indiana  ...... 

13.0 

10.0 

9.3 

Michigan  ..... 

9.6 

6.  7 

5.5 

Wisconsin  . . . . , 

7.3 

9.2 

9.5 

West  North  Central  . , 

26.3 

20.3 

28.1 

South  

10.2 

12.8 

25.  7 

South  Atlantic  . . . , 

5.0 

6.  7 

5.6 

East  South  Central  . . 

2.5 

2.6 

12.8 

West  South  Central. 

. . . . 

2.  7 

3.5 

7.3 

West 

8.5 

7.2 

4.9 

Mountain  

3.0 

3.4 

2.  2 

Pacific  . 

5.5 

3.8 

2.  7 

Canada  ....  

2.  7 

- - 

- - 

Other  Foreign  

0.2 

- - 

- - 

TOTAL  ......  . . . 

100.0 

100.0 

100.0 

Border  States  . . . . . 

51.1 

40.6 

48.4 

Indiana  .... 

13.0 

10.0 

9.3 

Wisconsin  ... 

7.3 

9.2 

9.5 

Michigan  ... 

9.6 

6.  7 

5.5 

Missouri  ... 

8.9 

8.5 

11.0 

Iowa 

10.9 

5.1 

7.  7 

Kentucky  

1.4 

1.1 

5.4 
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native  white  people  living  in  Illinois  were  born  in  other  states  and 
regions.  The  regions  of  birth  are  shown  in  Table  37.  It  will  be  noted 
that  48  per  cent  of  these  migrants  to  Illinois  were  born  in  neighboring 
s tates . 


The  Great  Lakes  states  outside  Illinois  contribute  40  per 
cent  of  all  travelers.  Three  of  these  states  border  on  Illinois 
(Table  36).  Ohio  is  the  major  contributor  beyond  the  tier  of  border 
states:  It  sends  9.5  per  cent  of  travelers  to  Illinois. 

The  eleven  Lakes  and  Plains  states  combined,  exclusive  of 
Illinois,  contribute  64  per  cent  of  the  visitors.  This  is  the  broad 
Mid-America  region  for  which  Chicago  forms  the  central  metropolis. 

Among  the  Plains  states,  the  largest  proportions  of  visitors  originate 
in  Missouir,  with  9.4  per  cent;  Iowa,  8.0  per  cent;  and  Minnesota, 

2.6  per  cent.  The  Lakes  and  Plains  states  send  54  per  cent  of  the 
out-of-state  students  sto  Illinois  colleges.  Likewise,  57  per  cent  of 
Illinois  residents  who  were  born  elsewhere  in  America  came  from  the 
Lakes  and  Plains  region.  Two-thirds  of  out-of-state  campers  in 
Illinois  state  parks  reside  in  the  eleven  states. 

The  Northeast  originates  15  per  cent  of  Illinois  visitors: 

4 per  cent  are  from  New  England  and  11  per  cent  are  from  the  Middle 
Atlantic  area.  The  major  proportions  come  from  New  York,  5.3  per  cent; 
Pennsylvania,  4.0  per  cent;  New  Jersey,  1.9  per  cent,  and  from 
Massachusetts  with  1.7  per  cent.  More  than  a fourth  of  the  out-of- 
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state  students  in  Illinois  colleges  are  from  these  states,  and 
they  also  contribute  twelve  per  cent  of  campers  in  state  parks. 

The  combined  thirteen  Northeast  states  and  Great  Lakes  states-- 
that  is,  all  states  to  the  east  and  northeast  of  Illinois,  plus  Wisconsin 
contribute  §5  per  cent  of  all  visitors.  These  urban  commercial  and 
industrial  states  originate  large  volumes  of  business  travel;  and  their 
high  incomes  produce  large  numbers  of  recreation  travelers.  Sixty  per 
cent  of  the  out-of-state  students  in  Illinois  colleges  are  from  these 
thirteen  states. 

The  South  and  West  contribute  19  per  cent  of  Illinois 
tourists  and  business  travelers.  Among  these,  states,  four  send  more  than 
one  per  cent  each:  California  sends  3 per  cent;  Florida,  1.5  per  cent; 
Texas,  1.3  per  cent;  and  Kentucky,  1.5  per  cent.  These  two  eegions 
send  20  per  cent  of  the  out-of-statw  students  to  Illinois.  About  the 
same  proportion  of  campers  in  Illinois  state  parks  come  from  these 
s tates . 

It  is  not  surprising  to  find  nearly  half  of  Illinois  visitors 
from  border  stat4s;  indeed,  we  would  expect  a higher  ratio.  Several 
state  travel  studies  have  shown  a much  larger  proportion  of  visitors  from 
adjacent  states:  Here  are  a few  (the  figure  for  Michigan  includes  Canada) 


Ohio, 

55% 

West  Virginia, 

5 7% 

Michigan, 

70% 

Virginia, 

53% 

Missouri , 

76% 

Pennsylvania, 

70% 

Kentucky, 

66% 

North  Carolina, 

42% 

Iowa, 

91% 

Arkansas , 

60% 
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It  has  been  shown  by  L.  J.  Crampon  that  50  per  cent  of 
interstate  trips  are  taken  to  destinations  within  100  miles  of  origin. 
Distance  is  a resistance  to  travel  and  the  relationship  of  distance  to 
the  number  of  travelers  who  will  traverse  a given  mileage  is  exponential 
and  negative.  That  is  to  say,  the  number  of  visitors  from  a point  of 
origin  falls  off  rapidly  as  the  distance  increases.  Thus,  we  expect 
80  per  cent  of  visitors  to  originate  within  200  miles  of  a destination; 
87  per  cent  within  300  miles;  and  90  per  cent  within  400  miles. 

("The  Characteristics  of  the  Tourist  or  Travel  Market  of  a Given  Desti- 
nation Area,"  Tourist  Travel  Studies,  Bureau  of  Business  Research, 
University  of  Colorado,  1964.) 

The  National  Travel  Survey  in  1963  confirmed  these  findings 
for  trips  of  a hundred  miles  or  more  or  overnight  or  longer  from  home. 
The  percentage  distribution  of  all  trips  within  given  distances  were  as 
follows : 


Within 

50  miles  . . . 

23 70 

100  ... 

56 

200  ... 

74 

500  ... 

82 

Beyond 

500  ... 

8 

Outside 

u.  s . ... 

2 

Automobile  vacation  trips  are  well  within  these  limits,  as 
shown  by  the  twenty-one  Motor  Vehicle  Use  Studies  conducted  in  the 
United  States.  Vacation  trips  by  automobile,  the  longest  for  any  cate- 
gory, have  an  average  one-way  length  of  220  miles,  but  37  per  cent 
are  to  points  within  30  miles,  and  45  per  cent  are  within  100  miles. 
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The  inclusion  of  carrier  traffic  extends  the  average  distance  somewhat; 
but  note  that  the  average  miles  traveled  by  all  passengers  on  intercity 
trips  is  117  by  rail,  88  by  bus,  and  615  by  air.  Note,  too,  that 
only  a portion  of  an  interstate  trip  is  graveled  within  any  particular 
state  such  as  Illinois. 

Illinois  has  a very  favorable  place  in  the  American  travel  pic 
ture:  because  of  itp  place  in  the  transportation  system  and  the  fact 
that  it  is  one  of  the  focal  points  of  the  industrial  and  commercial 
structure  of  the  nation,  it  is  capable  of  attracting  visitors  from  great 
distances.  In  this  respect  only  New  $prk  and  California  have  a larger 
gravitational  pull. 

Exchange  of  Visitation  between  Illinois  and  Other  States  - - 

All  states  send  travelers  to  Illinois, 
and  Illinois  in  turn  sends  visitors  to  every  other  state,  but  it  appears 
that  Illinois  has  an  outgoing  balance  in  this  exchange. 

For  fihveral  reasons,  Illinois  has  the  economic  and  business 
structure  that  generates  a tide  of  travel  to  other  states,  In  other 
words,  Illinois  residents  have  the  means  to  travel,  they  have  the  pro- 
pensity to  ttavel,  and  they  register  a relatively  high  per  cent  of  vis- 
itors in  states  and  at  destination  points  across  the  nation.  It  is  esti 
mated  that  half  of  the  population  take  out-of-state  trips  annually-- 
well  above  the  national  average  of  40  per  cent  in  the  United  States, 
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33  per  cent  in  New  York,  37  per  cent  for  Texas.  Twelve  states  do 
outrank  Illinois  in  this  respect,  the  most  notable  of  which  is  California, 
with  74  per  cent. 

Some  general  indication  of  this  outgoing  balance  for  the  Lakes 
or  East  North  Central  region  is  given  in  the  four  nationwide  Surveys  of 
the  Travel  Market  in  the  United  States,  conducted  for  the  Curtis  Publish- 
ing Company,  between  1948  and  1953.  These  surveys  covered  vacation  trips 
of  three  days  or  more.  The  1953  survey  showed  that  23  per  cent  of  the 
nation's  vacation  families  lived  in  the  East  North  Central  region  but 
these  states  received  only  18  per  cent  of  the  vacation  trips  from  all 
regions . 


Table  37  shows  the  proportion  of  trips  the  five  East  North 
Central  states  contributed  to  each  of  the  other  regions  in  the  United 
States;  and  it  shows  the  proportion  of  the  trips  to  the  East  North  Cen- 
tral region  that  originated  in  each  other  region.  Thus,  the  five  states 
draw  25.9  per  cent  of  their  long  vacation  visitors  from  the  Middle 
Atlantic  states;  but  in  return  the  East  North  Central  contributes  30.5 
per  cent  of  the  vacationers  to  the  Middle  Atlantic  states. 

The  Survey  of  Out-Of-State  Motorists  in  Connecticut  indicated 
the  same  trend;  The  North  Central  region  contributed  2.7  per  cent  of 
all  parties  and  5.6  per  cent  of  the  vacation  parties  to  Connecticut 
visitation;  but  among  the  motorists  interviewed  in  Connecticut  only 
0.5  per  cent  of  all  parties  and  1.3  per  cent  of  vacation  parties  gave 
the  North  Central  region  as  their  destination. 
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Table  37. 

Exchange  of  Vacation  Travel  Trips  between  the 

East  North  Central  Region  and  Other  Regions, 
1948  to  1953 


Proportion  of -Vacation  Trips 
From  E.N.C.  to  From  Specified 

Geographic  Region  Sppcified  Region  to 

Region  E.N.C. 

New  England 15.4.  5.5 

Midd&i  Atlanctic 30.5  25.9 

West  North  Central 45.3  23.7 

South  Atlantic 28.5  16.1 

East  South  Central 36.9  11.9 

West  South  Central 22.1  8.9 

Mountain 21.3  2.5 

Pacific 20.8  5.5 


) 


Source:  Nationwide  Surveys  of  the  Travel  Market  in  the 


United  States,  1948-53,  Curtis  Publishing  Company. 
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Another  measure  of  the  far-flung  vacation  travel  of  Illinois 
residents  is  found  in  the  Motor  Vehicle  Use  Students:  Illinois  families 
reported  they  travel  an  average  one-way  distance  of  750  miles  via  car-- 
more  than  double  the  national  average  of  220  miles  for  vacation  ttips. 

Tourist  surveys  throughout  the  country  show  evidence  of  the 
net  outflow  of  travel  traffic  from  Illinois.  The  high  proportion  of 
Illinois  visitors  is  especially  apparent  close  at  home.  The  survey  of 
Wisconsin  state  parks  showed  that  one-fifth  of  all  visitors  are  from 
Illinois--this  was  54  per  cant  of  all  out-of-statevvisitors.  Even 
in  the  northern  forests  19  per  cent  of  all  visitors  are  from  Illinois. 

In  return,  Wisconsin  contributed  8.8  per  cent  of  the  visitors  to 
Illinois.  Michigan's  contribution  to  Illinois  tourist  travel  is  7.9 
per  cent,  but  Illinois  sends  nearly  a fourth  of  vacationers  to  Michigan. 
Iowa  visitors  to  Illinois  comprise  8.0  per  cent  of  the  total,  but 
Illinois  visitors  to  Iowa  comprise  22.5  per  cent  of  the  total. 

The  Kansas  Tourist  Survey  showed  sharply  ahe  lack  of  balance 
in  the  interchange:  Illinois  sent  6.2  per  cent  of  all  visitors  to  Kan- 
sas, but  only  3.7  per  cent  of  the  motorists  leaving  Kansas  were  bound 
for  Illinois.  For  Kansas  residents  only  2.2  per  cent  had  Illinois 
for  their  destination.  Finally,  travelers  originating  in  Kansas  comprise 
1.9  per  cent  of  all  Illinois  visitors. 
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The  1964  Arkansas  travel  survey  showed  8.3  per  cent  of  the 
out-of-state  visitors  were  from  Illinois  and  that  they  accounted  for 
12.5  per  cent  of  tourist  expenditures.  In  return,  Arkaasas  sends  about 
0.3  per  cent  of  the  visitors  to  Illinois.  In  the  same  region,  Louisiana 
receives  6.7  per  cent  of  its  tourists  from  Illinois,  and  returns  0.3 
per  cent. 
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